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Public Services Quarterly Marketing Column Index, 2013-2023

Public Services Quarterly (PSQ) is a journal published by Taylor & Francis focused on public
services issues in academic libraries. The PSQ Marketing Column features essays about a
variety of creative and innovative marketing strategies used to highlight collections or promote
services in all types of libraries. Its purpose is to provide real examples of how libraries are
using marketing and outreach techniques in interesting ways. The column offers practical
insight from libraries engaged with marketing. In addition to marketing, the column also features
essays on successful programs and events that promote the library.

Katy Kelly at the University of Dayton served as the PSQ Marketing Column’s editor from 2013
to 2023. This is a list of articles published under her editorship to provide a record of trends and
professional insights.
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