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Abstract Conclusion 
• Display and explain the process 

of testing and designing a 
LinkedIn guidebook.  

• Tested three participants within 
the AARP demographic as a 
part of a usability test  

• Obtained information based on 
our results to produce a 
guidebook clearly understood 
by the AARP demographic. 

 
 

• AARP members prefer bigger 
pictures and less pictures per 
page. 

• Intermediate instructions should 
be included such as clicking a 
skip or save button, before 
heading to the next tab.  

• Move our tab analysis to the 
beginning of our guidebook, to 
further clarify where each tab 
will direct the users. 

 
 

Data/Results 

Objective 
• Create a guidebook to instruct 

AARP users on how to construct 
a LinkedIn profile 
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