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project summary

findings

This project works to determine how the historical,
cultural, environmental, and social factors of an area
affect one’s perception of place. My research specifically focuses on the neighborhood of Twin Towers in
Dayton, Ohio, and seeks to find if the application of this
method will reveal varying differences in internal and
external perceptions and the level to which they may
or may not vary. I am interested in further exploring
the ways in which such knowledge can then lend
itself to the creation of more informed and effective
neighborhood-based design, especially centered on
bridging potential gaps in understandings of place
within Dayton, OH.

Phase 1 – Understanding Perception
Confirmation of the first part of my hypothesis: these
four categories are affecting perception of place and
can be broken down in this way.
Phase 2 – Developing Twin Towers Narrative
Interviews revealed the root factors affecting
perception of place among internal, midway, and
external sources. Analysis of these interviews and
neighborhood observations showed that Twin
Towers is extremely diverse and that the main gaps
in perceptions are between internal and external
perceptions.

background

I don’t
know but
it sure isn’t
here.

I’ve lived in Dayton almost my whole
life, but moved to Twin Towers in my
later years. This is a community with a
great deal of mental disease and drug
addiction. Bonnie over there, she has
Alzheimer’s, but there aren’t any good
treatment centers. Most people are living with these huge struggles. They are
just normal struggles here.

“They have big
hearts, but bad
habits
”

Sometimes people will come to the art
studio once and never come back. They
know that if they come back they will
have to pay a fee. It is usually only 2
or 3 dollars, but they don’t care. They
don’t want to spend it even if it means
getting their kids off of the street for a
few hours. It would also mean giving up
their drug money.
It breaks my heart. The people are
good—really good. They have big
hearts, but bad habits. We can’t just give
up on them though. We have to live
with them. We are nothing if we don’t
stand with them, bad habits and all.

My son is in roof construction. He’s a good
worker. Believe me, he’s really talented, but
has a hard time contracting or picking up
projects as it’s hard to get good workers to
help him. The older men will work long and
hard, but really can’t do it anymore. Their
generation is just getting way to old. The
younger ones though. Those guys will only
work a few hours at a time and then go and sit
on their cell phones.
Where is the work ethic? Where is the pride
in putting in effort and being rewarded? I
don’t know…but it sure isn’t here.

Part 2:
Community Hub - focused on internal perceptions

They
just
want to
be seen.

We used to go into the strip clubs on Dixie. We would just
go in or stand outside and offer the women meals. They
were confused, but so thankful. It’s not often that people
look out for these women. They just want to be seen.
Really seen, not just looked at.
You would think that a lot of these programs and services
that house people would be overcrowded. But no. They
might have the option to live there for several years, but
it’s a fight to even keep them there for a month. That’s just
the nature of things. We all try for long-term change, but
it’s hard when the ones you want to help will only settle
for short-term.
It’s all about change in mindset. So many of them grew
up in the clubs, it’s the only thing they know. The other
people there are their family. How can they leave that? It’s
hard for people to trust. To even think that they are worth
more. That’s a crazy thought for a lot of people.

Narratives based
on interviews

It’s crappy. People come in from the suburbs to overdose
or find prostitution. They don’t even live here. We work
so hard to get people clean, but they just go right out and
start shooting up again. It’s like getting a pig clean and
then throwing it right back out into the mud.
All of our clinics are overcrowded. They can’t go there.
We need something that will create substantial change.
There are so many unnecessary deaths. We are losing the
good people. Those helping feel so overwhelmed. We
keeping reviving these people, but they just go out and
overdose again.
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Hypothesis: A person’s perception is influenced by a
variety of factors, and these factors such as history,
culture, environment, and social make-up, actively
affect what they interpret as reality. If I develop an
in-depth understanding of what influences one’s
perception of a place, I will be able to create more
informed design focused on positive change.

Part 1:
Identity Guide - focused on external perceptions
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research phases
Phase 1 - Understanding Perception
Method: Review of Literature
Phase 2 - Developing Twin Towers Narrative
Method: Interviews and Analysis
Phase 3 - Designing for Diversity
Method: Neighborhood Proposal

Phase 3 – Designing for Diversity
Such diversity lends itself to various lived experiences
and understandings of place. On an external level,
these perceptions can be changed through a unified
neighborhood identity, shifting the way outsiders
see the space. Internally, there is a lack of sharing
and connectivity, something that can only come
from in-person contact. Thus, I developed a two-fold
neighborhood revitalization plan.

– there are many aspects of perception
– rooted in the individual, but focused externally
- important for urban planners and community leaders
- how do we shift this to a global approach?

design proposal
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