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The mission of the School of Business Administration is to offer distinctive
baccalaureate programs in business administration to PrePare students to assume
not only responsible but significant roles in society. In pursuing this goal, the School
promotes excellence in its curriculum by setting high standards of scholarship for
both students and faculty. It adheres to the principles and values in the traditions
of the University of Dayton and the Society of Mary. These include the importance
of faith and community in the development of human potential, emphasis on ethical
and moral conduct, and the obligation to serve society.

The qndergraduate curriculum has three distinct emphases: a foundation in the
liberal arts, a firm grounding in the conunon body of business knowledge, and
specialization in a business major. Supplemented with opportunities for enrichment,
thecurriculumstimulatescriticalthinkingenhancescommunicationskills,integrates
and synthesizes knowledge, and fosters ethical decisions and moral leadership. It
is built qpon the enduring and fundamental bases of knowledge that can PrePare
students for careers in the complex global economy of the 21st century.

It is the School's philosophy that the undergraduate student should develop
operational competence not only in business skills but in ethical behavior and
service to others according to the Judeo-Christian tradition, become effective in
articulating concepts and ideas both in oral and written communication, and
develop an appreciation for the arts and humanities that enriches life and provides
a basis for productive integration into contemporary Western culture with tolerance
and appreciation of other cultures.

ADMISSION TO THE SCHOOL OF BUSINESS ADMINISTITATION

The minimum requirements for admission to the School of Business Adminis-
tration are the following:
1. Gradqation from an accredited high school
2. The following units of college preparatory subjects:

English 4 units
Mathematics (Algebra I & II, Geometry) 3 units
Natural Science with a Laboratory
Sociall Science

l unit
2 units

3. Students who rank in the upper half of their high school graduating class and who
have SAT scores of 950 or ACT scores of 22 are automatically eligible for admission
to the School of Business Administration. Applicants who do not meet these criteria
are judgFd on an individual basis. Consideration is given to the type of courses
taken, the type of secondary school attended, and leadership activities, in addition
to class rank and standardized test scores.
4. Any person whose native language is not English must submit an acceptable score

in theTestof English as a Foreign Language (TOEFL). Exceptions to this policy may
be made for students whose education has been in schools where English is the
principal language of instruction.
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TRANSFER STUDENTS

Candidates for admission from other accredited colleges or universities must
be in good academic standing in the colleges or universities from which they are
transferring and must have a cumulative average of at least 2.5 (on a scale of 4.0) and
a grade of "C" or better in a calculus course. They must also meet the admission
requirements as set by the Faculty of the School of Business Administration.
Upper-division business courses can be transferred only from business schools
accredited by the American Assembly of Collegiate Schools of Business (AACSB).
At least 75 per cent of a student's business courses must be completed at the
University of Dayton. Students planning toattend two-yearcollegesbefore transfer-
ring to the School of Business Administration are encouraged to follow arts and
sciences or pre-business programs rather than technical terminal programs. (See
also Chapter III.)

RETURNING STUDENTS

A qualified student who returns to the School of Business Administration after
an absence of one calendar year or longer may be readmitted to the School of
Business Administration according to the University of Dayton requirements which
3ry lpplied to transfer students from other universities and colleges. (See Chapter
III.) These students will be required to satisfy the program requirements which are
current at the time of their readmission to the School of Business Administration.
Part-time students (those who carry fewer than 12 semester hours) who are
readmitted after an absence of two or more years will be required to satisfy the
Program requirements which are current at the time of readmission to the School of
Business Administration.

REQUIREMENTS FOR THE BACCALAUREATE DEGREE

The School of Business Administration programs lead to the degree of Bachelor
of Science in Business Administration upon satisfactory completion of the follow-
ing requirements:

l. The candidate must complete successfully the first- and second-year business
administration program, which is designed to give a wide and liberal education for
a broader comprehension of the fields of business administration and economics.
All students in the School of Business Administration must complete a common
block of courses known as the SBA core.

2. The candidate must earn a cumulative grade point average of at least 2.0 in the
total semester hours required for the degree and in the major.
3. Each candidate must complete at least 54 upper-level semester hours, with a
minimum of 36 semester hours in 300-400-level courses in the School of Business
Administration, of which 18 serriester hours or more must be in one of the aca-
demic majors.

4. Candidates majoring in economics, finance, management, or marketing must
complete a minimum of 121 semester hours. A major in accounting requiies 124
semester hours, and a major in management information systems reguires 127
semester hours.

5. The candidate's final 30 semester hours must be eamed in residence at the
University of Dayton.
6. The school of Business Administration will not accept any business or business-
related courses more than ten vears old.
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7. A maximum of two semester hours of physical education activities courses
(EDP 130) may be applied toward the minimum graduation requirement.

8. The cdndidate has the responsibility of meeting degree requirements in business
administration. Therefore, the student should be thoroughly familiar with the
course requirements and should keep a record of courses completed and semester
hours applicable to degree requirements.

GRADING OPTION

All students in the School of Business Administration must register underGrade
Option 1 for courses in any department of the School of Business Administration.
Oiher courses that must be taken under Option 1 are MTH 1'28,129; PHL 313; REL
368; and the Communication requirement. MIS majors must take required computer
science courses under Option 1.

FIRST- AND SECOND.YEAR SBA PROGRAM

The pfogram below is to be followed by students who will major in accounting,
economics, finance, management, or marketing. Students planning to major in
management information systems should follow the program outlined in the
section qn the Department of Management Information Systems and Decision
Sciences (MIS) in this chapter.

The program below contains all of the requirements for the first and second years.
There ii flexibility in the sequencing of some courses----€.g., PHL 103 can be taken
during either the first or the second semester; some courses listed in the first year can
just as well be taken during the second year, and vice versa. Consult academic
advisor for sequencing options.

Dept. No. Course Semester Hours

BAI 1O3L

ENG 101-102
HST 101 or 102

MTH 728
MTH I29
PHL 103
SPE 101

First Year

Business Computing Laboratoryt
College Composition I and II2
History of Western Civilization
Finite Mathematics3
Calculus for Business
Introduction to Philosophy
Fundamentals of Oral Communication{
Social science electives
General education requirements6

Sophomore Year

Principles of Accounting I and II 3

Statistics for Business I and II 3

Principles of Microeconomics and Macroeconomics 3

Communication requirementT 3
Legal Environment of Business 3
General education requirements6 

15

lstTerm 2ndTerm

J

3

3

J

4

G

J

3
J

6

15

1

J

3

J

J

J

16

ACC 2Q7.208
DSC 210-217
ECO 20T204

MGT 203

233



University of Dayton VII

rDoes not count toward minimum graduation requirement. A proficiency test is available
for those with adequate background.

2Students placed in ENG 114 or 198 take a nonbusiness elective the second term.
3MTH 102 is recommended for students with insufficient knowledge of secondary math-

ematics. MTH 102 does not count toward minimum graduation requirement.
alStudents testing out of SPE 101 will substitute a nonbusiness elective.
thoose any course from one of the following: anthropology, political science, psychology,

sociology.
€ee General Education Requirements, Chapter V. Some general education courses are

specified in the program (e.g., PHL 103); others are to be chosen from the listing of approved
courses set forth in Chapter V.

tonsult academic advisor for specifics.

UPPER-LEVEL PROGRAMS

Specialization in the School of Business Administration occurs in the junior and
senior years. Majors are available in accounting, economics, finance, management,
management information systems, and marketing. These programs are descriH
later in this chapter.

Each major involves some numberof general electives, as seen in the appropriate
program descriptions. In choosing electives, students must bear in mind two con-
siderations. One is that at least three semester hours of general electives must be
taken outside the School of Business Administration. The other is that a minimum
of 54 semester hours of all academic work must be at the 300-400 level.

Double majors and minors in business administration are available; require.
ments for minors are set forth under the descriptions for each academic unit later in
this chapter. Minors in some nonbusiness programs are also available; consult the
appropriate department for details.

MINOR IN INTERNATIONAL BUSINESS

The minor in international business is an interdisciplinary program in business
administration which consists of 18 semester hours. Nine of these are chosen from
business courses; the remaining nine from nonbusiness international-related courses,
chosen in consultation with the student's academic advisor. It is recommended, but
not required, that a portion of the nine semester hours of nonbusiness courses be
upper-level language courses.

The requirement for business courses consists of three courses, one each from any
three of the following functional areas. One of these courses may also count toward
the student's major, with the approval of the department chairperson.

Accounting:
ACC 412 International Accounting

Economics:
ECO 450 Comparative Economic Systems
ECO 460 Economic Development and Growth
ECO 461 International Economics

Finance:
FIN 450 International Business Finance
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Managerhent:
MGT 430 Multinational Corporate Management

Marketi4g:
MKT 440 Multinational Marketing
MKT 445 Special Topics in International Marketing (for Study Abroad

Program)

Business Administration Interdisciplinary:
BAI 301 Practicum in International Business

INTERNSHIP

Internship is work experience offered for academic credit in each of the de-
partments in the School of Business Administration. The intent is to provide
practical experience in implementing the theory and skills learned in the classroom,
in work associated with the student's academic concentration. It is an option open
to all undergraduate students pursuing four-year programs once they have fulfilled
the following preconditions:
1. Students must have completed a minimum of 45 semester hours.
2. A minimum of 2.0cumulative grade average is required and mustbemaintained.
3. Approfalfrom thedepartmentchairpersonof thestudent'smajorisa prerequisite
for participation in the program.

Positions offered to students may be either comPensatory or noncomPensatory.
The inteht of the internship is to be beneficial to both the students and the
participating organizations. Students are encouraged to find positions themselves,
and these are acceptable if the employers agree to the conditions for participating
organizafions.

Credits earned in internship may be applied as general electives or associated
with the student's major, depending upon the requirements of the individual
departments. The maximum number of semester hours that may be earned over the
fullfour-fear degree program is twelve.Individualdepartmentrequirements differ
and should be checked under the 497 course numbers in the pages which follow.

The internship program is offered in all terms with special policy and conditions
governing the summer session. During the first and second terms internships are
offered in the Dayton area, while during the summer session arrangements can be
made for out-of-town participation. Interested students should see the internship
coordinator for further information as soon as they are eligible for participation.

COOPERATIVE EDUCATION

The School of Business Administration participates in the University of Dayton
Cooperative Education Program, which is an optional Program of full-time, on-
campus study alternating with terms of full-time, off-campus work training. For a
fuller explanation of the program please refer to Chapter X.
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ACCOUNTING (ACC)

The Department of Accounting offers a program that prepares students to begin
profession-al careers.in public accbunting, priiate indusfry, government, and n"ot-
for-profit organizations. The accounting-program empfraJizes communication,
intellectual and. interpersonal-skills, general eiiucation,-business and accounting
knowledge, and a professional orientation.

An accounting-major must earn credit in at least seven upper-level accounting
courses. Six specific courses are required: ACC 303, 305,306,5+t, +Ot, and 420. Ai
least one additional accounting course is required. students should consult with
their academic advisors about selecting aciounting and other elective courses
appropriate to particular career goals. For example, a sfudent desiring a career in
public accounting would benefif from taking ACc 408, Advanced Financial Ac-
counting, as well,as-ACC 430, Law for the Accounting Profession.

The program below contains all of the junior and- senior requirements for an
accounting major. There is flexibility in the sequencing of some'courses. Consult
academic advisor for sequencing options.

PROGRAM 81: BACHELOR OF SCIENCE WITH A MAIOR IN
ACCOUNTING (ACC)

Dept. No. Course Semester Hours

funior Year
Managerial Accounting
Intermediate Financial Accounting
Accounting Information Systems I
Business Finance
Organization Behavior and Management
Management Information Systems
Principles of Marketing
Business Ethics

Christian Ethics and the Business World
General education requirementl

Senior Year
Auditing Principles
Federal Income Taxation
Accounting elective2
Production and Operations Management
Economics elective3
S]rategic Management and Policy
General education requirementl
General electivesa

1st Term 2nd TermACC 303
ACC 305-306
ACC Ul
FIN 301
MGT 311
MIS 365
MKT 305
PHL 313

or
REL 368

ACC 401
ACC 420
ACC
DSC 316
ECO
MGr ^!

3
4

't6

J
J
J

J

15

J

6

l5

J
J

4

J
J

3

17
tsee General Education Requirements, Chapter V. some general education courses are

specifiedin the program (e.g., PHL 313 or REL 368); others are [o be chosen from the listing of
approved courses set forth in Chapter V.

2Select in consultation with advisor.
3Choose one of the following: ECO 346,347,441, M2, 41;5,461,421,485.
aAt least 3 sem. hrs. of the general electives must be taken outside the School of Business

Administration. A minimum of 54 sem. hrs. of all academic work must be at the 300-400 level.
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For a minor in accounting, at least 19 semester hours are required:
ACC207-208, Principles of Accounting (ACC 301 substitutes for ACC 207.)

ACC 305t306, Intermediate Financial Accounting
Two additional accounting courses, chosen in consultation with the department

chairperson.

FACULTY

Ronnie J. Burrows, Chnirperson
Associate Professors: Brady, Burrows, Campbell, Clark, Eley, Fioriti, Geary,

Rosenzweig, Vorherr
Assist ant Pr of e ssor : Phillips
Lecturer: Hadley

COURSES OF INSTRUCTION

ACC207i PRINCIPLES OF ACCOUNTING I: Introduction to financial account-
ing concepts, procedures, and terminology. The accounting framework for record-
ing transactions and reporting to parties extemal to the organization. Prer-equisites:
Sophomore standing and BAI 103L or equivalent. 3 sem.hrs.

ACC 208, PRINCIPLES OF ACCOUNTING II: Completion of introduction to fi-
nancial abcounting concepts, procedures, and terminology. Reporting to managers
for planning and iontrolling organization activities as well as cost accumulation.
Preiequisite. ACC207. 3 sem.hrs.

ACC 301r FINANCIAL ACCOUNTING: Introduction to financial accounting
concepts, terminology, PurPoses, and applications for the nonbusiness student,
including financial statements and financial control procedures. Not open to stu-
dents in the School of Business Administration or to those with credit in ACC 207.

ACC 303. MANAGERIAL ACCOUNTING: The production, O,rr"^,"in.l l"O
interpretation of financial information for use within an organization. Information
for planning, decision making, and control. Study of typical cost accounting sys-
tems in varibus organizations. Prerequisites: ACC 208, junior standing. 3 setn. hrs.

ACC 305-306. INTERMEDIATE FINANCIAL ACCOUNTING: Comprehensive
treatment of financial accounting concepts, principles, and procedures used in the
preparation and analysis of financial statements. Prerequisites: ACC 208, junior
standing. ACC 305 is a prerequisite for ACC 305. 4 and 3 sem. hrs. respecthtely

ACC 341. ACCOUNTING INFORMATION SYSTEMS I: Study of designs of ac-
counting systems, including their impact on management decision making and
control. Emphasis on (1) a systems approach to the flow of data, (2) system internal
control, and (3) comPuter applications in accounting. Prerequisites: ACC 208,
MIS 365. 3 sem'hrs'

ACC 401 . AUDITING PRINCIPLES: Study of the concepts, standards, techniques,
and procedures used to evaluate and report on the fairness of the financial informa-
tion generated by a business entity; introduction to internal, operational, and
governmEntal auditing. Prerequisites: ACC 306, 341. 4 sem. hrs.
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ACC 402. ACCOUNTING FOR NOT-FOR-PROFIT ORGANIZATIONS: Srudv
of the principles, techniques, and procedures related to financial reporting of
governmental units and other not-for-profit entities. prerequisite: ACC 306.

3 sem. hrs.

ACC 404. ADVANCED MANAGERIAL ACCOUNTING: study of the more in-
volved methods and concepts of managerial cost accounting. Includes advanced
topics in cost determination and analysis, quantitative methods, behavioral aspects
of management decision-making and control systems. Prerequisites: ACC 303, 341.

3 sem. hrs.

ACC 408. ADVANCED FINANCIAL ACCOUNTING: Study of the principles
and procedures in accounting for specialized uses in business combinations, ion-
solidations, government and other not-for-profitentities, and multinational compa-
nies. Prerequisite: ACC 306. 3 sem. hrs.

ACC 412. INTERNATIONAL ACCOUNTING: Introduction to the issues and
problems of international business as they relate to accounting; how various
countries perceive and deal with specific accounting problems. 3 setn. hrs.

ACC 413. ADVANCED ACCOUNTING PROBLEMS: Comprehensive study and
analysis of accounting principles and practices, using specific problems for devel-
opment of approaches to problem solving. Prerequisite: Consent of chairperson.

3 sem. hrs.

ACC 414. SEMINAR IN ACCOUNTING: Study of accounting theory, current
accounting issues, and recent authoritative pronouncements. Prerequisite: 12 sem.
hrs. of upper-level ACC courses or permission of instructor. - 

3 sem. hrs.

ACc 420. FEDERAL INCOME TAXATIoN: The conceptual framework of taxa-
tion, with primary emphasis on discussion and evaluation of the taxation of
individuals. Introduction to taxation of corporations and partnerships. prereq-
uisite: ACC 208. 4 sem. hri.

ACC 421. ADVANCED TAXATIoN: Study of taxation of corporations, partner-
ships,and estatesand trusts. Emphasisontheimpactof taxationonbusinessentities.
Prerequisite: ACC 420. 3 sem. hrs.

ACC 430. LAW FOR THE ACCOUNTING PROFESSION: Study of major laws
affecting the public and private practice of accounting; contracts, property, commer-
cial code, bankruptcy, business organizations,legalresponsibility, and government
regulations. Credit does not apply to requirements foi ACC major. pierequisites:
MGT 203, permission of chairperson. 3 im. hrs.

ACC,141. ACCOUNTING INFORMATION SYSTEMS II: Examination of ac-
counting systems with emphasis on microcomputer applications. Exposure to
general ledgerpackages, complex spreadsheet applications, decision support sys-
tems, and data base management applications. Prerequisite: ACC 341 or peimission
of instructor. - 

3 sem, hrs.
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ACC 491i492. HONORS THESIS: Selection, design, investigation, and completion
of an independent original research thesis under the guidance of a departmental
faculry r4ember. Restricted to students in the University Honors Program with
permissidn of program director and chairperson. 3 sem. hrs. each

ACC 4971 LABORATORY WORK EXPERIENCE: Under faculty sponsorship and
in association with a participating industrial, commercial, educational, health-care,
or gover{rmental organization, practical experience in work associated with the
student's major or minor concentration. (See internship coordinator for details')
Credit dqes not apply to requirements for ACC major. Permission of chairperson
required. 3 sem. hrs.

ACC 4981 COOPERATIVE EDUCATION: Optional full-time work period off
campus altemating with study period on camPus. (See Chapter X; consult Coopera-
tiveEducation Office for details.) Credit does not apply to requirements for ACC

School of Business Administration

major. Permission of chairperson required.

of chairperson and instructor.

ACC 499. INDEPENDENT STUDY IN ACCOUNTING: Directed readings, inde-
pendent study, and research projects in selected fields of accounting. Periodic
conferen<ies with instructor. Prerequisites: Senior status in accounting, Permission

ACC

3 sem. hrs.

1--5 sem. hrs.
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DECISION SCIENCES (DSC)

The Department of Management Information systems and Decision sciences
offers instruction in several quantitative and systems areas, a major in management
information systems (see MIS), and a minor in decision sciences.

Decision sciences is the study of the development and application of quantitative
methodologies to the functional and behavioral problems of any organization. The
major areas of study include applied statistics, operations research, and production
and operations management. All business students take three decision sciences
courses as part of their core business coursework: DSC 210, Statistics for Business
I; DSC 211, Statistics for Business II; and DSC 316, Production and Operations
Management.

The minor in decision sciences (DSC) offers business majors and other students
an opportunity to develop their skills in the quantitative methods which support
managerial decision making. The following courses are required for a minol in
decision sciences:
DSC 210, Statistics for Business I
DSC 211, Statistics for Business II
MIS 303, Decision Support with PCs
WC 372, Quantitative Business Analysis
six additional semester hours of gtiG+O0-level DSC or MIS courses. Business
students may not use the core courses DSC 316 and MIS 365.

FACULTY

E. James Dunne, Chairperson, Department of Management Information Systems anil
Decision Sciences

Prabuddha De, Standard Register-Sherman Distinguished prot'essor of MIS
Professors: De, Dunne, Ferratt, Vlahos, Wells
Associate Professors: Amsden, Bohlen, Ghosh, Young
Assistant Professors: Agarwal, Casey, Prasad, Sinha
Lecturers: Davis, Zalewski

COURSES OF INSTRUCTION

DSC 210. STATISTICS FoR BUSINESS I: Basic concepts of statistics including
descriptive.s_tqli:d9tt plgllbility, probability distributions, and estimation. prereql
uisites: MTH 129, BAI 103L. 3 sem.hrs.

DSC 211. STATISTICS FoR BUSINESS II: Tests of hypotheses, analysis of vari-
ance, simple andrnrrltiple regression and correlation, and nonparametric methods.
Prerequisite: DSC 210. 3 sem. hrs.

DSC 312. QUANTITATIVE BUSINESS ANALYSIS: Introducrion to the principal
mathematical models used to guppgrt manage-rial analysis and decision makiirg.
Topicsincludelinearprogramminglimutg{qnrdecisiontheory,queueingtheoryarid
decision support systems. Prerequisite: DSC 211 or equivalent. - 3 sah. hrs.

DSC 313. ADVANCED BUSINESS STATISTICS: selected topics from advanced
statistics with emphasis on business applications. Prerequisite: DSC 211 or
equivalent. 3 sem. hrs.
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DSC 316. PRODUCTION AND OPERATIONS MANAGEMENT: Study of the
management of processes that produce goods and services. Emphasis on the use of
quantitafiive techniques in the analysis of production systems. Discussion of current
trends such as just-in-time, total quality, and flexible manufacturing. Prerequisite:
DSC 211 or equivalent. 3 sem. hrs.

DSC 410. DECISION THEORY: Introduction to the analysis of decisions under
uncertaihty. Topics include structuring of the decision process, Bayesian decision
theory, and multicriteria decision making. Prerequisite: DSC 211 - "O"tiSjilrrrr.

DSC 4151 SIMULATION MODELING AND ANALYSIS: Introduction to simula-
tion models in support of business decision making. Emphasis on building and
analyzing models in a variety of applications including manufacturing and service
systems. Study and use of a simulation language. Prerequisites: BAI 103L, DSC 211.
DSC 312 recommended. 3 sem. hrs.

DSC 430. QUALITY AND IIT IN MANUFACTURING: The concepts of just-in-
time matrufacturing, total quality system, and statistical process control. Projects,
tours, and guest speakers. Prerequisite: DSC 316. 3 sem. hrs.

DSC 435. ANALYSIS OF FACTORY SYSTEMS: Concepts and techniques for the
analysis, design, and management of factory production systems. Work-flow
layout, scheduling techniques, stochastic process models, simulations, and comput-
erized factory models. Prerequisites: DSC 312,316. 3 sem. hrs.

DSC491-492. HONORSTHESIS: Selection, design, investigation, and completion
of an independent original research thesis under the guidance of a departmental
faculty member. Restricted to students in the University Honors Program with
permissipn of the director of the program and the departmental chairperson.

3 sem. hrs. each

DSC 494. SEMINAR IN DECISION SCIENCES: Study of selected topics or issues
in applied statistics, quantitative business analysis, and production and operations
managernent. Topics vary from time to time. May be taken more than once if topics
change. Title will reflect topics covered in a particular offering. 3 sem. hrs.

DSC497. LABORATORY WORK EXPERIENCE: Under faculty sponsorship and
in associ4tion with a participating industrial, commercial, educational, health-care,
or governmental organization, practical experience in work associated with the
student's minor concentration. (See internship coordinator for details.) Does not
count tovirard MIS major. Permission of chairperson required. 1-6 sem. hrs.

DSC 499. INDEPENDENT STUDY IN DECISION SCIENCES: Research in con-
junction with a faculty member on a subject within the general area of decision
sciences. Normally openonlyto juniors and seniors whohave attained a cumulative
grade'point average of 3.0 or above. Prerequisite: Permission of chairperson.

1-6 sem. hrs.
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ECONOMICS GCO)

The major program in economics is designed for students seeking careers as
economists in education, government, or business. The major is excellent prepara-
tion for graduate work in either economics or business administration and for law
school. The student is equipped with the tools for the systematic analysis of the
economics of the firm, the industry, the nation, and the world.

The major in economics consists of ECO 203-204, Principles of Micro- and
Macroeconomics; ECO346, Intermediate Microeconomic Analysis; ECO347,lnter-
mediate Macroeconomic Analysis; and 15 semester hours of economics electives.
ECO442, Moneyand Banking, is stronglyrecommended. Studentsin the College of
Arts and Sciences desiring to major in economics will follow the program for the
Bachelor of Arts in Economics. (See ECO, Chapter VI.)

The program below contains all of the junior and senior requirements for an
economics major. There is flexibility in the sequencing of some courses. Consult
academic advisor for sequencing options.

PROGRAM B3-A: BACHELOR OF SCIENCE WITH A MAIOR IN
ECONOMICS (ECO)

Dept Semester Hours

ECO
ECO
ECO
FIN
MGT
MIS
MKT
PHL

Y'

u6
347

301

311
365
305
313

or
368

Junior Year
Intermediate Microeconomic Analysis
Intermediate Macroeconomic Analysis
Economics elective
Business Finance
Organization Behavior and Management
Management Information Systems
Principles of Marketing
Business Ethics

Christian Ethics and the Business World
General education requirementl
General elective2

Senior Year
Production and Operations Management
Economics electives
Strategic Management and Policy
General education requirementr
General electives2

lst Term 2nd Term

J

J

J

J

J

3

3

15

J

;
DSC 316
ECO

Y"t ^:
6
J

6

15

J

6

3
J

1q

tSee General Education Requirements, Chapter V. Some general education courses are
specified in the program (e.g., PHL 313 or REL 368); others are to be chosen from the listing of
approved courses set forth in Chapter V.

2At least 3 sem. hrs. of the general electives must be taken outside the School of Business
Administration. A minimum of 54 sem. hrs. of all academic work must be at the 300400 level.
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For a rhinor in economics, 18 semester hours are required:

ECO 203-2M, Principles of Micro- and Macroeconomics
ECO 346-U7, Intermediate Micro- and Macroeconomics Analysis
Six additional semester hours in economics.

FACULTY

Carl R. Qhen, Chairperson, Department of Economics anil Finance
Professors: Chen, Rapp, Weiler, Winger
Associate Professors; Beladi, Frasca, Gustafson, Hadley, Kao, Stick
Assistant Professors: Chong, Mohan, Sauer, Stock

COURSES OF INSTRUCTION

* ECO 203i PRINCIPLES OF MICROECONOMICS: Examination of pricing under
conditioms of perfect and imperfect competition; study of distribution of income,
principles of international trade, problems of economic development, and alterna-
tive ecbnomic systems. 3 sern. hrs.

- ECO 204. PRINCIPLES OF MACROECONOMICS: Basic economic principles;
analysis of American economy-business organization, industrial relations, the
economic role of government, money and banking in the productive Process,
determination of aggregate level of national income and employment. 3 sem. hrs.

ECO 346. INTERMEDIATE MICROECONOMIC ANALYSIS: Analysis of the
theory of consumer behavior, production theory, equilibrium of the firm, price
determination in various market structures, distribution of income, allocation of
resources, welfare economics. Prerequisite: ECO 203. 3 sem. hrs.

ECO 347. INTERMEDIATE MACROECONOMIC ANALYSIS: National income
accounti4rg and the determination of the level of income and employment; classical,
Keynesialn, and post-Keynesian models; private, government, and foreign sectors;
theories of inflation and economic growth. Prerequisite: ECO 204. ECO 203 recom-
mended. 3 sem. hrs.

ECO430. HISTORY OF ECONOMIC THOUGHT: Development of economic
thinking from Biblical times to the presenU overview of mercantilism, physiocratism,
and classical, utilitarian, socialist, neoclassical, and Keynesian streams of thought.
Prerequi$ites:ECO203,204. i sem.hrs.

ECO 4411 ECONOMETRICS: Training in the art of making economic measure-
ments from empirical data, using regression analysis as the principal tool; use of a
computer program for determining the parameters and statistical measures of the
regression equation; interpretation of the results by statistical inference. Prerequi-
sites: Differential calculus and basic statistics or permission of the instructor.

3 setn. hrs.

BCO 4421 MONEY AND BANKING: Principles of money and monetary systems;
commerCial banking and the role of the Federal Reserve System; monetary theory
and policy; the mechanism of international payments. Prerequisites: ECO 203, 2(M.

ECO347 recommended. 3 sen.hrs.
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ECO,l45. PUBLIC FINANCE: The economic aspects of government finance at the
local, state, and especially national level; the behavioral effects of various taxes,
efficiency in spending, the changing role of the U.S. government, fiscal policy, and
intergovernmental revenue and expenditure programs; emphasis on relating ana-
lytical tools to current developments. Prerequisites: ECO 203,204. 3 sem.hrs.

ECO 450. COMPARATIVE ECONOMIC SYSTEMS: Analysis of the principal
tools of economic systems of the world, primarily capitalism, socialism, and com-
munism; survey of economic conditions of over 25 nations, especially natural
resources, agriculture, industries, foreign trade, and orrency strength. Prerequi-
sites: ECO 203,204. 3 setn.hrs.

ECO 460. ECONOMIC DEVELOPMENT AND GROWTH: Study of various dy-
namic economic theories of growth and structural change; the role of particular
factors of production and related noneconomic variables in the development
process, primarily, though not exclusively, of Third World nations. Prerequisites:
ECO203,204. 3 sem.hrs.

ECO 461. INTERNATIONAL ECONOMICS: Study of international trade and in-
ternational monetary relations, theoretical and practical aspects of flows of com-
modities and production resources, protection, balance of payments, adjustment
mechanism and policy, and international economic organizations. Prerequisites:
BCO203,204. 3 sem. hrs.

ECO 47'1. LABOR ECONOMICS: Theory of labor supply and demand, human
capital theory, and the process by which wages are determined in various factor
markets; applications to topics of unemployment, unions, migration, discrimina-
tion, and skill differentials. Prerequisites: ECO 203,204. 3 sem.hrs.

ECO 485. URBAN AND REGIONAL ECONOMICS: Treatment of certain
theoretical concepts such as location theory and theories of land use and land rent;
an economic interpretation for the existence of cities; applying economic analysis
to the problems of traffic congestion, pollution, race, poverty, and urban sprawl.
Student research on a topic of interest is requisite. Prerequisite: ECO 203. ECO
346 recommended. 3 sem.hrs.

ECO490. ANTITRUST ECONOMICS: Analysis of industrial organization, in-
cluding the economics of pertinent antitrust laws. Prerequisite: ECO 203. ECO 346
recommended. 3 sem. hrs.

ECO 491-492. HONORS THESIS: Selection, design, investigation, and completion
of an independent original research thesis under the guidance of a departmental
faculty member. Restricted to sfudents in the University Honors Program with
permission of the director of the program and the departmental chairperson.

3 sem. hrs. each

ECO 493. BUSINESS ECONOMICS: The application of microeconomics to busi-
ness decision making. A case-oriented course exploring methods for utilizing
economic theory in practical settings involving demand, production, cost, and
pricing. Prerequisite: ECO 346. 3 sem. hrs.

ECO 494. SEMINAR: Subject varies from time to time. May be taken more than
once if topic changes. Prerequisites to be announced.

2M

3 sem. hrs.
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ECO 496. COOPERATIVE EDUCATION: Optional full-time work period off cam-
pus alternating with study period on campus. (See Chapter X; consult Cooperative
Education Office for details.) Permission of chairperson required. 3 sem. hrs.

ECO 497. LABORATORY WORK EXPERIENCE: Under faculty sponsorship and
in association with a participating industrial, commercial, educational, health-care,
or governmental organization, practical experience in work associated with the
student's major or minor concentration. (See internship coordinator for details.)
Does not count toward economics major. Permission of chairperson required.

3 sem.hrs.

ECO 498. STUDIES IN ECONOMICS (HONORS): Directed readings and research
in selected fields of economics. The number of sem. hrs. will depend on the amount
of work chosen. The course will involve periodic discussions with faculty and other
students in the course. May be taken more than once for additional credit.
Prerequisite: 3.0 average in economics with a minimum of 9 sem. hrs. in economics,
and permission. 1-6 sem. hrs.

*General education course. See Chapter V.
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FINANCE (FIN)

The major program in finance is designed for students seeking careers in finance,
banking, security analysis, or financial institutions. A major in finance is also
excellent preparation for graduate study in finance or business administration or for
law school.

The student majoring in finance will complete FIN 301, Business Finance; FIN
360, Investments; FIN 371, Money and Capital Markets; and a minimum of 12
semester hours of finance electives, 9 of which must be at the 400 level. The student
has several optional considerations, which include corporate finance, investment
banking, and financial institutions.

The program below contains all of the junior and senior requirements for a
finance major. There is flexibility in the sequencing of some courses. Consult
academic advisor for sequencing options.

PROGRAM B3-B: BACHELOR OF SCIENCE WITH A MATOR IN
FINANCE (FIN)

Dept. No. Course Semester Hours

ECO
FIN
FIN
FIN
MGT
MIS
MKT
PHL

or

Y'

301

360
371,

311

365
305
313

v

6
J

6

l5

3

6

J

J

15

376

t:

Junior Year
Economics electiver
Business Finance
Investments
Money and Capital Markets
Organization Behavior and Management
Management Information Systems
Principles of Marketing
Business Ethics

Christian Ethics and the Business World
General education requirement2
General electiveP

Senior Year
Production and Operations Managemenl
Finance electivesa
Strategic Management and Policy
General education requirement2
General electives3

lst Term 2nd Term

3
?

J

J

J

J

J

J

15 15

DSC
FIN
MGT

'Choose one of the following: ECO 346, U7,4l1, M\ M5,46'1,,47'1,,485.
2See General Education Requirements, Chapter V. Some general education courses are

specified in the program (e.g., PHL 313 or REL 368); others are to be chosen from the listing of
approved courses set forth in Chapter V.

3At least 3 sem. hrs. of the general electives must be taken outside the School of Business
Administration. A minimum of 54 sem. hrs. of all academic work must be at the 3ff)-400 level.

aThe 12 sem. hrs. of finance electives must include at least 9 sem. hrs. at the 400 level.
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For a minor in finance, 18 semester hours are required:

FIN 301, Business Finance
FIN 360, Investments
FIN 370, Financial Institutions
FIN 371, Money and Capital Markets
Six additional semester hours in finance, which must include at least three semester
hours at the 400 level.

FACULTY

Carl R. Chen, Chairperson, Department of Economics and Finance
Professorsl Chen, Rapp, Weiler, Winger
Associate Prot'essors: Beladi, Frasca, Gustafson, Hadley, Kao, Stick
Assistant Professors: Chong, Mohan, Sauer, Stock

COURSES OF INSTRUCTION

FIN 300. PERSONAL FINANCE: Principles and techniques for handling personal
financial decisions: personal budgeting, obtaining credit, life and casualty insur-financial decisions: personal budgeting, obtaining life and casualty insur-
ance, buying a home, buying an automobile, and savings and investments. For both
business End nonbusiness majors. No credit toward finance major. No prerequisite.

FIN 301. BUSINESS FINANCE: Principles and techniques ur"O Or r"rrl*1r11
in managingand financing theircurrentand fixed assets; sourcesof funds within the
capital msrkets; determinants of the financial structure; analytical techniques.
Prerequisltes: ECO 203, ACC207 or 301. 3 sem. hrs.

FIN 330. INSURANCE AND RISK MANAGEMENT: Study of the basic concepts
of business and personal risks from the standpoint of creation, identification,
reduction, elimination, and evaluation of risks; the use of insurance in meeting
problems of risk. 3 sem. hrs.

FIN 336. PRINCIPLES OF REAL ESTATE: Survey of real estate industry with
emphasis on its structure, regulation, growth, needs, financing, and future. Analysis
of the methods of determining land use and evaluation of the theories of city
developrrtent. 3 sem. hrs.

FIN 360. INVESTMENTS: The principles and techniques used by the investor in
selecting securities, emphasis on the stock and bond markets; security valuation
methods leading to the selection of individual issues; portfolio theory. Prerequisite:
FIN 301. 3 sem. hrs.

FIN371. MONEY AND CAPITAL MARKETS: Study of financial markets and
instruments, including credit allocation by financial markets, interest rate theories,
money anfl capital markets securities, futures markets, and international financial
markets. Frerequisite: FIN 301. 3 sem.hrs.

FIN 442. MONEY AND BANKING: Principles of money and monetary systems;
commercial banking and the role of the Federal Reserve System; monetary theory
and polictrr; the mechanism of international payments. Prerequisites: ECO 203, 204.
ECO 347 rlecommended. 3 sem. hrs.
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FIN 450. INTERNATIONAL BUSINESS FINANCE: Introduction to problems fac-
ing financial management of intemational companies, including foreign exchange
risk, working capital and capital budgeting decisions for multinational corpora-
tions, international financing, accounting and control. Prerequisite: FIN 301.

FIN 460. troRTFoLIo MANAG EMENT AND SECURITY ANALYSIS: ::: ^"::valuation theory and security analysis; portfolio construction, evaluation, and
management. Prerequisites: FIN 301, 350. 3 sem. hrs.

FIN471. MANAGEMENT OF FINANCIAL INSTITUTIONS: Integrated and
comprehensive analysis of financial institutions that include depository institu-
tions, finance companies, contractual intermediaries, securities firms, and invest-
ment companies. Prerequisites: FIN 301,,371. 3 sem. hrs

FIN 480. SPECULATIVE MARKETS: Study of options and futures markets funda-
mentals, trading strategies, hedging and speculation, pricing theories, and market
regulations. Prerequisites: FIN 301, 360. 3 sem. hrs.

FIN 490. ADVANCED FINANCIAL ANALYSIS: Advanced study of current de-
velopments in financial planning, acquisition of funds, asset management valua-
tion; policy strategy and techniques in financial decision making. Prerequisite:
FIN 301. 3 sem. hrs.

FIN 491-492. HONORS THESIS: Selection, design, investigation, and completion
of an independent original research thesis under the guidance of a departmental
faculty member. Restricted to students in the University Honors Program with
permission of the director of the program and the departmental chairperson.

3 sem. hrs. each

FIN 494. SEMINAR: Subject varies from time to time. Maybe taken more than once
if topic changes. Prerequisites: To be announced. 3 sem. hrs.

FIN 496. COOPERATIVE EDUCATION: Optional tull-time work period off cam-
pus alternating with study period on campus. (See Chapter X; consult Cooperative
Education Office for details.) Permission of chairperson required. 3 sem. hrs.

FIN 497. LABORATORY WORK EXPERIENCE: Under faculty sponsorship and in
association with a participating industrial, commercial, educational, health-care, or
governmentalorganization,practicalexperienceinworkassociatedwiththesfudent's
major or minor concentration. (See internship coordinator for details.) Does not
count toward finance major. Permission of chairperson required.

FIN 498. STUDIES IN FINANCE (HONORS): Directed readings "". .:r;lt:selected fields of finance. The number of sem. hrs. will depend on the amount of
work chosen. The course will involve periodic discussions with other students and
faculty in the program. May be taken more than once for additional credit. prereq-
uisite: 3.0 average in finance with a minimum of 9 sem. hrs. in finance.

1-5 sem. hrs.
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INTERDISCIPLINARY SruDIES GAI)

BAI BUSINESS COMPUTING LABORATORY: Basic computer literacy-
hardware, software, databases, networks; introduction to business computer labo-
ratories; ube of word-processing, spreadsheet and other business software. Does not
count toward minimum graduation requirement. '1. sem. hr.

BAI 199. BUSINESS SCHOLARS FORUM I: Exploration and discussion of a wide
range of business topics. Weekly sessions led by faculty members and guest
professio4als in their areas of expertise. Open only to first-year Business Scholars.

1- sem. hr.

BAI 201. FUSINESS SCHOLARS FORUM II: Similar to BAI 199 with topics geared
to sophomore Business Scholars. Open only to sophomore Business Scholars.

1 sem. hr.

BAI301. PRACTICUM IN INTERNATIONAL BUSINESS: Study and analysis of
international business concepts: objectives and ethics; planning; decision-making;
business qkills and entrepreneurial aptitudes. Comparative analysis of various
cultures and their impact on intemational business operation. 3 sem. hrs.

BAI 497. T ABORATORY WORK EXPERIENCE: Under faculty sponsorship and in
association with a participating industrial, commercial, educational, health-care, or
governmental organization, practical experience in work associated with the student's
major or rhinor concentration. (See internship coordinator for details.) Does not
count toward major. Permission of dean required. 3-5 sem. hrs.
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MANAGEMENT (MGT)

Management is defined as theplanning, organizing, directing, and controlling of
an enterprise's operations so that objectives can be achieved economically and
effectively. Since management is the art and science of achieving goals through
people and other resources, the basic job of the management person is to supervise
people in the achievement of goals. The actual functions performed may include
anything from operations, sales, and personnel to transportation of goods or
analysis of a computer system. The management program equips students to seek
careers in military, religious, educational, business, or governmental organizations.
In addition, through the proper selection of electives, students may obtain some
specialization in personneland industrial relations, strategicmanagement, the legal
environment of business, or other fields.

The major in management consists of MGT 311, Organization Behavior and
Management; MGT 312, Organization Theory and Design; and 15 semester hours of
management electives. The wide selection of elective courses allows students to
specialize in particular aspects of management, if they desire. With the help of an
advisor, a student can choose management elective courses to obtain a specializa-
tion in one of the following:

Management and Supervision
Personnel and Human Resources
Entrepreneurship and Small Business
Business Strategy and Policy

Alternatively, the student may choose electives in such a way as to have a broad-
based exposure to management concepts.

The following courses are required for a minor in management:
MGT 311, Organization Behavior and Management
MGT 312, Organization Theory and Design
Nine additional semester hours of 300-400-level management courses other than
MGT 490. Students enrolled in the School of Business Administration may not use
core courses for the six-semester-hour requirement.

The program below contains all of the junior and senior requirements for a
management major. There is flexibility in the sequencing of some courses. Consult
academic advisor for sequencing options.

PROGRAM 82: BACHELOR OF SCIENCE WITH A MAJOR IN
MANAGEMENT (MGT)

Dept. No Semester Hours

DSC
ECO
FIN
MGT
MGT
MGT

250

316

301

311

312

Junior Year
Production and Operations Management
Economics electiver
Business Finance
Organization Behavior and Management
Organization Theory and Design
Management elective

lstTerm 2ndTerm

3

3
J
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MIS 365
MKT 305

Management Information Systems
Principles of Marketing
General education requiremenf
General elective3

Senior Year
Strategic Management and Policy
Management electives
Business Ethics

Christian Ethics and the Business World
General education requiremenf
General electives3

MGT 490
MGT
PHL 313
or

Y' 1'

15

J

J

15

J

6
J

15

6--
l3

rChoose one of the following: ECO 346,347, M7, ML M5,461,477,485.
2See Gefreral Education Requirements, Chapter V. Some general education courses are

specified in the program (e.g., PHL 313 or REL 368); others are to be chosen from the listing of
approved courses set forth in Chapter V.

3At least 3 sem. hrs. of the general electives must be taken outside the School of Business
Administreition. A minimum of 54 sem. hrs. of all academic work must be at the 300-400 level.

FACULTY

William S. Sekely, Chairperson
P r of essor E m er it us: Darr
Professors: Gomolka, Gould
Associate Professors: Lee, R. Miller, Schenk, Tewari
Assistant Frofessors: Berger, BicKord, Dehler, Stilwell, V. Miller
Adjunct: S: Quinn

COURSES OF INSTRUCTION

MGT 203. LEGAL ENVIRONMENT OF BUSINESS: Introduction to the legal sys-
tem and judicial process as they affect the business community. Development of
legal reasdning in substantive law of contracts, torts, and agency. 3 sem. hrs.

MGT3O8. ENTREPRENEURSHIP AND SMALL BUSINESS MANAGEMENT:
Basic manpgement and business functions of small firms which are independently
owned an,il operated and not dominant in their fields of operation. 3 sem. hrs.

MGT311. ORGANIZATION BEHAVIOR AND MANAGEMENT: Introduction
to the study of organizational behavior, which concerns the behavior of people as
they interact within organizations to achieve both personal and organizational
goals. Prerequisite: |unior standing. 3 sem. hrs.

MGT 312. ORGANIZATION THEORY AND DESIGN: A study of the schools of
management, their theories and/or principles, and the problems and issues sur-

3 sem. hrs.
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agencies created by these relationships. Prerequisite: MGT 311. 3 sem. hrs.

MGT 314. PERSONNEL AND HUMAN RESOURCE MANAGEMENT: Study of
thebasic personnel managementfunctions---employment, wageand salaryadmin-
istration, training and development, labor relations, health and safety, and organi-
zational and personnel planning-and their related policies. Prerequisite:
MGT 311. 3 sem.hrs.

MGT 405. NEGOTIATION FOR MANAGEMENT: Consideration and analysis of
conflict resolution and negotiation as applied to the practice of management.
Prerequisite: MGT 311. 3 sem. hrs.

illf.GT 417. INDUSTRIAL RELATIONS: Interrelationships and interaction of the
employer and the employee in the public and private sectors in conflict and
accommodation. The structure and nature of management-union relationships and

MGT419. COLLECTIVE BARGAINING, MEDIATION, AND ARBITRATION:
Meaning, practices, principles, and organization of collective bargaining; tech-
niques of mediation and agencies for effective mediation; majoreconomic problems
involved in the adjustment of labor disputes. Prerequisite: MGT 31 1. 3 sem. hrs.

MGT430. MULTINATIONAL CORPORATE MANAGEMENT: Introduction to
multinational corporation strategies, policies, and various types of environments.
Prerequisite: Senior standing. 3 sern.hrs.

MGT 440. WOMEN IN MANAGEMENT: Study of the problems women encoun-
terin the predominantly male business world. Diicussionincludes whysomebright
women fail, why some do not try to compete, problems of the two-career family, sex
stereotyping, and harassment. Prerequisite: Junior standing. 3 sem. hrs.

MGT445. TOPICS IN HUMAN RESOURCE MANAGEMENT: Subject varies
from time to time. May be taken more than once if topic changes. Prerequisite:
MGT 314. 3 sem. hrs.

MGT450. MANAGEMENT SEMINAR (HONORS): A course in research on a
subject within the student's major. Open only to those who have attained a
cumulative grade point average of 3.0 or above in their sophomore and junior years.
Prerequisites: Senior standing; permission of chairperson. 3 sem. hrs.

MGT 460. SMALL BUSINESS CONSULTING: Application of business knowl-
edge in resolving small business management problems. Emphasis on providing
assistance and counseling to small business by giving the student an opportunity to
aid in solving problems. Various techniques and methods of management consult-
ing. Prerequisites: Senior standing; permission of chairperson. 3 sem. hrs.

MGT471. MANAGEMENT AND SOCIETY: A business firm's relation with
society. Technological change, racism, poverty, affirmative action, urban problems,
and environmental concerns. Prerequisite: Junior standing. 3 sem. hrs.

N4}T 476. SUPERVISORY MANAGEMENT: The basics of supervisory skills as
applied to first-line and middle-level management positions. Prerequisite:
MGT 311. 3 sim. hrs.
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MGT478. MANAGING TECHNOLOGY AND INNOVATION: Analysis of is-
sues related to managing in a changing technological environment, including
innovation and the management of professionals. Prerequisite: MGT 311.

ldGT 4T|.MANAGING SERVICE ORGANIZATIONS: Introd".,,." .'" JJ,""
industrigs and the problems service managers face on a day-to-day basis. Prerequi-
site: MGt 311. 3 sem.hrs.

MGT483. CURRENT ISSUES IN MANAGEMENT: Selected topics that consider
and analyze current problems and emerging issues in the field of management and
the man4ger's role in addressing them. Prerequisite: MGT 311. 3 sem. hrs.

MGT 489. TOPICS IN STRATEGIC MANAGEMENT: Analysis and interpreta-
tion of the strategic functions within organizations. Readings, cases, research.
Prerequisites: MGT 311, senior standing. 3 sem. hrs.

MGT490. STRATEGIC MANAGEMENT AND POLICY: The concept of organ-
izational strategy and policy; the tasks and process of strategy formulation and
implementation. Case method and/or computer simulation. Prerequisites: Core
SBA courses; senior standing. 3 sem. hrs.

MGT 491-492. HONORSTHESIS: Selection,design,investigation,andcompletion
of an independent original research thesis under the guidance of a departmental
faculty member. Restricted to students in the University Honors Program with
permission of the director of the program and the departmental chairperson.

3 sem. hrs. each

MGT 495. INDEPENDENT STUDY: Supervised study involving directed read-
ings, individual research (library, field, or experimental), or projects in specialized
areas of management. May be taken only once. Prerequisites: Major in MGT; senior
standingl permission of chairperson. 3 sem. hrs.

ill{GT 497. LABORATORY WORK EXPERIENCE: Under faculty sponsorship
and in association with a participating industrial, commercial, educational, health-
care, or governmental organization, practical experience in work associated with
the studefrt's major or minor concentration. (See internship coordinator for details.)
Permission of chairperson required. 1-3 sem. hrs.

MGT 498. COOPERATIVE EDUCATION: Optional full-time work period off
campus qlternating with study period on campus. (See Chapter X; consult Coopera-
tive Edu(ation Office for details.) Permission of chairperson required. 3 sem. hrs.

253



MIS

MANAGEMENT INFORMATION SYSTEMS (MIS)

The Department of Management Information Systems and Decision Sciences
offers instruction in several quantitative and systems areas, a maior in management
information systems, and a minor in decision sciences. (See DSC.)

The major in management information systems enables the student to design,
implement, and maintain effective information systems in organizations. The
curriculum integrates the technical knowledge of computer hardware and software
and the business and organizational knowledge of the business curriculum. Heavy
emphasis is placed on developing the students' writing and speaking skills in
presenting the results of their work.

The curriculum prepares the graduate to assume any of a variety of positions in
organizationsdealingwiththedesign,development,andmaintenanceof information
systems as well as the education and training of users of information systems.

The curriculum consists of four major groups of courses:
1. General Eilucation provides the student with a well rounded liberal education and
includes such courses as history, philosophy, art, science, and English.
2. Business provides the student with the business and organizational concepts and
skills to perform effectively in organizations.
3. Computer Science provides the student with the technical knowledge necessary to
design effective information systems. Specifically, a three-course sequence in sys-
temsanalysis, database, and data communicationisrequired: C['S310,435,and437.
The prerequisites for this sequencedevelop programming proficiency: CPS 150,151,
and,242.
4. Management Information Systems integrates the knowledge gained in the previous
courses to enable the student to perform effectively in an organization thatprovides
informationsystemservices.Specifically,themajorconsistsof MIS3T5,Organizations,
Decisions, and Information Systems; MIS 375L, MIS Software Laboratory; DSC 312,
Quantitative Business Analysis; MIS 465,475, Analysis and Design Project I and II;
and two upper{evel elective courses.

The program below contains all of the requirements for the major in management
information systems. There is flexibility in the sequencing of some courses-e.g.,
PHL 103 can be taken during either the first or the second semester; some courses
listed in thefirstyearcan justaswellbe takenduringthe second year, and vice-versa;
and some upper-level courses can also be taken during various terms of the junior
and senior years. Consult academic advisor for sequencing options.

PROGRAM 85: BACHELOR OF SCIENCE WITH A MAIOR IN
MANAGEMENT INFORMATION SYSTEMS (MIS)

Dept- No. Course Semester Hours

1st Term 2nd Term

BAI 1O3L
ENG 70r-102
HST 101 or 102

MTH 728
MTH 729
PHL 103
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First Year
Business Computing Laboratoryt
College Composition I and II
History of Western Civilization
Finite Mathematics2
Calculus for Business
Introduction to Philosophy

3
3

J

J
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SPE

ACC 2q7-208
cts 150-151
DSC 2',t0-271
ECO 203-204

--t
MGT 203

Fundamentals of Oral Communication
Social Science elective3 3
General education requirementsa 3

G

Sophomore Year
Principles of Accounting I and II 3
Algorithms and Programrning I and II 4
Statistics for Business I and II 3

Principles of Microeconomics and Macroeconomics 3
Communication requiremenF
LegalEnvironmentofBusiness 3

MIS

cPs 242
CPS 310
DSC 372
DSC 316
FIN 301
MGT 311
MIS 375
MIS 375L
MKT 305

cPS 43s
CPS 437
ECO
MGT 490
MIS 465,475
PHL 3I3

or

J

4

76

J

4
J

J

J

n

101

J

6

18

3

J

J

3
J

15

16

3
J

1

J

16

3

3

J

Junior Year
Introduction to File Processing
Svstems Analvsis
Quantitative Business Analysis
Production and Operations Management
Business Finance
Organization Behavior and Management
Organizations, Decisions, and Informahon Systems
MIS Software Laboratory
Principles of Marketing
General education requirements{

Senior Year
Management of Databases
Survey in Data Communications
Economics elective6
Strategic Management and Policy
Analysis and Design Project I,II
Business Ethics

Christian Ethics and the Business World
Management information systems electivesT
General education requiremenf

REL ,:
J

15

rDoes riot count toward minimum graduation requirement. A proficiency test is available
for those with adequate background.

'zMTH 102 is recommended for students with insufficient knowledge of secondary math-
ematics. MTH 102 does not count toward minimum graduation requirement.

3Choose any course from one ofthe following: anthropology, political science, psychology,
sociology.

lSee Gqneral Education Requirements, Chapter V. Some general education courses are
specified iir the program (e.g., PHL 103); others are to be chosen from the listing of approved
courses set forth in Chapter V.

tonsult academic advisor for specifics.
€hoose one of the following: ECO 346, 347, M7, M2, U5, 461, 47 l, 485.
TSelect any MIS, DSC, or CPS 300400 level courses in consultation with advisor.
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FACULTY

E. James Dunne, Chairperson, Department of Management Information Systems
and Decision Sciences

Prabuddha De, Standard Register-Sherman Distinguished Professor of MIS
Professors: De, Dunne, Ferratt, Vlahos, Wells
Associate Professors: Amsden, Bohlen, Ghosh, Young
Assistant Professors: Agarwal, Casey, Prasad, Sinha
Lecturer: Davis, Zalewski

COURSES OF INSTRUCTION

MIS 303. DECISION SUPPORT WITH PCs: PC-based information and decision
supportsystems emphasizing database management and spreadsheetapplications.
Database concepts, design techniques, and spreadsheet modeling; experience with
several software packages. For non-MIS majors. Prerequisite: BAI 103L. 3 sem.hrs.

MIS 365. MANAGEMENT INFORMATION SYSTEMS: Survey of the theory and
applications of computer-based information systems in organizations. The role of
information in organizational processes, current information technology, decision
support systems, and end user computing and distributed processing systems.
Prerequisites: BAI 103L and junior standing. 3 sem. hrs.

MIS 375. ORGANIZATIONS, DECISIONS, AND INFORMATION SYSTEMS:
First course in a three-course sequence integrating the technical and organizational
aspects of information systems. Organizations as systems, managerial decision-
making processes, and the role of information technology and systems supporting
management and operations. Prerequisites: BAI 103L and junior standing.

3 sem. hrs.

MIS 375L. MIS SOF|WARE LABORATORY: Provides thorough working knowl-
edge of small computers and business software. Operating systems, spreadsheets,
database management systems, and other advanced business software. For MIS
majors only. Prerequisite: BAI 103L. -1, 

sem. hr.

MIS 410. ADVANCED BUSINESS SOFTWARE SYSTEMS: Introduction to the
theory and applications of advanced business software such as fourth-generation
languages, artificial intelligence, and advanced software engineering tools. Prereq-
uisite: MIS 375L or permission of instructor. 3 sem. hrs.

MIS 420. EXPERT AND KNOWLEDGE-BASED SYSTEMS: Introduction to artifi-
cial intelligence and expert and knowledge-based systems; knowledge acquisition,
knowledge representation, implementation, and validation; applications to busi-
ness. Use of PROLOG, LISP, and/or expert system software. Prerequisite: BAI 103L
or equivalent. DSC 312 recommended. 3 sem. hrs.

MIS 455. ANALYSIS AND DESIGN PROIECT I: First of two-course capstone
sequence. Study of the development of management information systems and
decision support systems using traditional and/or prototyping methodologies.
Extended case study and major student project on an existing organization's
information system. Emphasis on written and oral technical communication skills.
Fall term only. Prerequisites: MIS 375, CPS 310.
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MIS 475. ANALYSIS AND DESIGN PROIECT II: Continuation of MIS 465. Spring
term only. Prerequisite: MIS 465. 3 sem. hrs.

:jtrlls 49'l-492. HONORS THESIS: Selection, design, investigation, and completion
of an independent original research thesis under the guidance of a departmental
faculty member. Restricted to students in the University Honors Program with
permissio{r of the director of the program and the dePartmental chairperson.

3 sem. hrs. each

MIS 494. SEMINAR IN MANAGEMENT INFORMATION SYSTEMS: Study of
selected technical and/or organizational issues in information systems. Topics vary
from time to time. May be taken more than once if topics change. Title will reflect
topics covered in a particular offering. 3 sem. hrs.

M,IS 497. LABORATORY WORK EXPERIENCE: Under faculty sponsorship and
in association with a participating industrial, commercial, educational, health-care,
or govemtnental organization, practical experience in work associated with the
student's major concentration. (See internship coordinator for details.) Does not
count toward MIS major. Permission of chairperson required. 1-5 sem. hrs.

MIS 498. COOPERATIVE EDUCATION: Optional tull-time work period off cam-
pus alternating with study period on campus. (See Chapter X; consult Cooperative
Education Office for details.) Permission of chairperson required. 3 sem. hrs.

MIS 499. INDEPENDENT STUDY: Research in conjunction with a faculty member
on a subjeqt within the general area of management information systems. Normally
open only to juniors or seniors who have attained a cumulative grade point average
of 3.0 or above. Permission of chairperson required. 'l--6 sem. hrs.

:' 
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MARKETING (MKT)

The marketing management concept requires a systematic approach to the
discovery and satisfaction of consumer wants as a basis for successful administra-
tion. It has been broadened in recent years to include the development of organiza-
tional members to their fullest potential and the achievement of social purposes.

Although the student often enters with an interest in a single phase of marketing,
the emphasis in the curriculum is on the marketing concept as stated above. Thus,
any specialized activity is studied as a part of the total marketing process which in
turn must be integrated with the objectives of a business firm, the functioning of an
economic system, and the constraints of society.

The goal is to build specialization on a base made up of the general education
required for all students and a core of courses required of students in the School of
Business Administration.

Within the marketing specialization the purpose is as follows:
l. To develop a student of marketing who has the tools and the groundwork for
continued study after graduation. Applications of the social sciences and quantita-
tive techniques are stressed. Communication skills are emphasized. Understanding
of institutions and nomenclafure is essential.
2. To develop a practitioner of marketing with interests, attitudes, and sufficient
understandingtobepotentially productiveata responsible levelof decisionmaking
with both domestic and international perspectives.
3. To provide marketing majors flexibility in course selection and to provide some
breadth of choice among marketing courses as electives for nonmarketing majors
both within and outside the School of Business Administration.

The Department of Marketing is represented through institutional or faculty
memberships in the Academy of International Business, the Academy of Marketing
Science, the American Academy of Advertising, the American Collegiate
Retailing Association, the American Marketing Association, the Association of
Consumer Research, the Audit Bureau of Circulation, the Direct Mail Marketing
Association, Health Care Marketing, the Institute of Decision Sciences, Sales and
Marketing Executives International, and the Southern, Midwest, and Southwest
Marketing Associations.

The breadth and selection of courses available provide for either a broad
coverage of marketing or specialization in the form of one or more options. Thus the
student with the help of an advisor can choose any of the marketing courses in
fulfilling the 18 semester hours of marketing requirements and electives. The
following are among the specializations:

Marketing Management
Advertising
Retailing
Salesmanship

A major in marketing requires MKT 405, Consumer Behavior; MKT 430, Market-
ing Research; and four additional marketing elective courses. The courses may be
used to complete one or more of the optional concentrations listed above, or they
may be selected to fulfill the program developed for the particular student.

The program below contains all of the junior and senior requirements for a
marketing major. There is flexibility in the sequencing of some courses. Consult
academic advisor for sequencing options.
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PROGRAM BACHELOR OF SCIENCE WITH A MATOR IN
MARKETING (MKT)

Dept. No. Course Semester Hours

DSC
ECO
FIN
MGT
MIS
MKT
MKT
MKT
PHL
or

REL

J

J

J

J

J

J

3

3

15

J

J

6
J

316

301

311

355
305
405

MGT 490
MKT 430

-o

368

Junior Year
Production and Operations Management
Economics electiver
Business Finance
Organization Behavior and Management
Management Information Systems
Principles of Marketing
Consumer Behavior
Marketing elective2
Business Ethics

Christian Ethics and the Business World
General elective3

Senior Year
Strategic Management and Policy
Marketing Research
Marketing electives2
General education requirementsa
General electives3

lstTerm 2nd Term
J

J

15

l5

J

6

6

15

rChoose one of the following: ECO 345, U7,447, M2,445,467,471,485.
2Marketing courses selected in consultation with program advisor.
3At least 3 sem. hrs. of the general electives must be taken outside the School of Business

Administration. A minimum of 54 sem. hrs. of all academic work must be at the 300-400 level.
€ee Geireral Education Requirements, Chapter V. Some general education courses are

specified inl the program (e.g., PHL 313 or REL 368); others are to be chosen from the listing ofspecrneo rm me Program (e.9., r-flL JrJ o
approved cpurses set forth in Chapter V

A minpr in marketing requires MKT 305, Principles of Marketing, and 12

semester {rours of additional courses in a pattern chosen in consultation with the
chairperson of the Department of Marketing.

FACULTY

William S. Sekely, Chairperson
Distinguished Seraice Professor: Murphy
P rof essor Emer itus: Comer
Associate Professors: Gaidis, Lewis, Merenski, Oumlil, Sekely, Yates
Assistant Professors: Blakney, Emmelhainz
Adjuncts: Metzger
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COURSES OF INSTRUCTION

MKT 305. PRINCIPLES OF MARKETING: The general principles and practices under-
lying the processes of marketing. Analysis of the environmental conditions of manufac-
turers, wholesalers, retailers, and other marketing agencies. Prerequisit"' ,""t.Tl#Trg:

MKT 310. PRINCIPLES OF SELLING: The nature of selling, explored through the
practical application of buying motives and selling techniques. Projects and role-playing
to experience the preparation, closing, and post-purchase phases of selling. Prerequisite:
Junior standing. 3 sem. hrs.

MKT 315. RETAIL MERCHANDISING: Survey of the development of retailing and the
impact of consumer behavior, fashion, computers, and other innovations. Structural
organization, location, and layout. Merchandising operations including planning of
sales, purchases, stock control, markup, and expense control. Prerequisite: *f#l;r,

MKT 318. RETAIL ADVERTISING AND SALES PROMOTION: Principles and prac-
tices of promotion in retail stores with emphasis on advertising, display, and sales
promotion. Developing creative efforts, budgeting, and coordination of where, when,
what, and how to promote. Prerequisites: MKT 305, 315. 3 sem. hrs.

MKT341. BUSINES$TO-BUSINESS MARKETING: Concepts and analytical proce-
dures associated with marketing to business. Business consumer and competitor analy-
sis, marketing information systems,marketingresearch, and demand forecasting. Strategy
development in product, promotion, distribution, and pricing with focus on manufacfur-
ers of business products. Prerequisite: MKT 305. 3 sem. hrs.

MKT 405. CONSUMER BEHAVIOR: Comprehensive study of buyer decision making
which offers insight into the buyer-seller relationship. Application of theories from
psychology and social psychology to investigate the behavior of industrial and consumer
buyers. Prerequisite: MKT 305. 3 sem.hrs.

MKT 405. MARKETING CHANNELS: Study of marketing channels including struc-
ture, participants, legal environment, and interorganizational behaviors; channel design
and management by manufacturers, wholesalers, retailers, and franchise systems; per-
formance measurement. Prerequisite: MKT 305. 3 sem. hrs.

MKT 408. MARKETING LOGISTICS: Study of the places and/or distribution element
of marketing. Customer service, transportation, inventory, and information systems.
Relationship of logistics to marketing and other tunctional areas. Prereq"trt,"'X5}1r?1.

MKT 41 1 . SALES MANAGEMENT: The structure of the sales organization; determina-
tion of sales policies: selection, training, and motivation of salespersons; establishing
sales territories and quotas. Prerequisite: MKT 305. 3 sem. hrs.

i[lKT 477. RETAIL BUYING AND MERCHANDISING: Determining what and how
much to buy, market research, and model stocks, as well as the mathematic principles
involved in purchase planning, planning initial markup, terms and dating, itockturn,
inventory methods. Prerequisites: MKT 305, 315. 3 sem. hrs.

MKT 420. MARKETING COMMTINICATIONS: Comprehensive study of the market-
ing communications of an organization, regarding product, price, promotion, and
distribution. Marketing communication viewed as a continuous process with emphasis
on its behavioral aspects. Prerequisite: MKT 305. 3 sem.hrs.
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MKT 421. ADVERTISING: Nature and scope of advertising, social and economic as-

pects, role of research, creative strategy, media planning and selection, coordination with
bther marJketing efforts. Prerequisite: MKT 305. 3 sem. hrs.

MKT 428. PROMOTION MANAGEMENT: Integration course to familiarize market-
ing students interested in promotion and marketing communication with tools necessary
foi the dgvelopment, imPlementation, and management of promotional ?rograms'
Focus on fnanagement ani coordination of advertising, personal selling, publicity and
public relhtions, sales promotion, and collateral materials. Prerequisite: **, 

frk. Orr.

MKT 430. MARKETING RESEARCH: Study of marketing information systems, re-
search technology, value of information, research design and execution, questionnaire
design, nieasurement and scaling, multivariable data analysis, metric and non-metric
techniques, data interpretation, computer applications, and writing and interpreting
.es"arch reports. Prerequisites: MKT 305, DSC 210-211. 3 sem. hrs.

MKT 435. PRODUCT DEVELOPMENT, MANAGEMENT, AND PRICING: Investiga-
tion and apalysis ofthe new product develoPmentProcess, the managementofa product
through its lifecycle,and theimportanceof thepricevariableintheproduct manaSement
proceJs. Prerequisite: MKT 305. 3 sem. hrs.

MKT,140. MULTINATIONAL MARKETING: Emphasis on understanding foreign
marketing environments, developing skills of_foreign market-analysis, designing and
devetopiflg appropriate marketing strategies for foreign markets, decision making in
multinatio;af mari<eting. Prerequiiite: MKT 305. 3 sem. hrs.

MKT,t45. SPECIAL TOPICS IN INTERNATIONAL MARKETING: Study abroad pro-
gram. Subject varies from time to time. May be taken more than once if topic changes.

Frerequisflie: Junior standing. 3 sem. hrs.

MKT 451. MARKETING POLICIES AND STRATEGIES: Integration course in market-
ing with emphasis on managerial decision making. Quantitative analysis for decision
miking regirding products, distribution systems, promotion strate_8ies, and pricing
decisio*ns. FrerequiJitest 12 sem. hrs. of marketing including MKT 305. 3 sem. hrs.

MKT 497492. HONORS THESIS: Selection, design, investigation, and completion of
an independent original research thesis under the guidance of a departmental faculty
membei. Restricted to students in theUniversity Honors Program with permissionof the
director of the program and the departmental chairperson. 3 sem. hrs. each

MKT 494. SPECIAL TOPICS IN MARKETING: Subject varies from time to time. Maybe
taken more than once if topic changes. Prerequisite: Varies with topic. 3 sem' hrs.

MKT 497. LABORATORY WORK EXPERIENCE: Under faculty sponsorship and in
association with a participating industrial, commercial, educational, health-care, or
governmental organization, practical experience in work associated with the student's
major or minor concentration. (See internship coordinator for details.) Permission of
chairperson required. 1'-3 san.hrs.

MKT 498. COOPERATIVE EDUCATION: Optional tull-time work period off campus
alternatintg with study period on campus. (See Chapter X; consult Cooperative Education
Office for details.) Permission of chairperson required. 3 sem. hrs'

MKT 499. PROBLEMS IN MARKETING: Study of one or more specific aspects of the
marketing process with emphasis on individual reading and research.-Subje_ct matter to
be determined bv the insiructor on the basis of interest and need of the student.
Enrollment llnited. Permission of chairperson required. 3 sem- hrs.

261



EDT

TEACHER CERTIFICATION

University of Dayton VII

PROGRAM EllB: SECONDARY SCHOOL TEACHING CERTIFICATION

Dept. No. Course Semester Hours

SCHOOL OF BUSINESS ADMINISTRATION BACCALAUREATE PROGRAM
WITH TEACHER CERTIFICATION (8118)

Students matriculating in the School of Business Administration may enroll in
the teacher education program (Secondary Education program) of the School of
Education without transferring to the school of Educatioi. For requirements in
professional e{ucatign cggrses and in teaching fields consult the chaiiperson of the
Department of Teacher Education.

Enrollment in the EllB_program is subject to the admission requirements,
counseling, mainterrance of a unified system of records, screening, and other
provisions standard for regularstudents of theSchool of Education woiking toward
theBachelorof sciencein Education. Theseincludemaintainingatleasta 2.51verage
in the principal teaching{ield and in professional education courses and taking t[e
comprehensive National Teacher Examinations (NTE). Upon acceptance int6 the
program each student is assigned an education advisor foicounseling on certifica-
tion requirements.

In order to finish in fouryears, students in the School of Business Administration
will need to process their applications for admission to the teacher education
program no later than the third semester of matriculation, at which time the
professional education sequence should begin. Failure to enroll on time could
necessitate going beyond the normal four years to qualify for teacher certification
and graduation. The requirements for theSchool of Business Administration as well
as the requirements designated by the school of Education and the state of ohio for
secondary school certification must be completed before any degree is granted.
Students must complete 300 hours of field and/orclinical experiencibefore-student
teaching.

sfudents who have completed the proper course requirements may register for
student teaching in the eighth semester (provided thelr application; foistudent
teaching are duly processed at the beginning of the semester directly prior to student
teaching and they have passed the normal screening procedure). 

- -

Students who have completed the requirements foi teacher certification should
make application for the standard four-year Provisional Ohio Teaching Certificate
through the office of the Dean, school of Education. see also EDT, Chipter vIII.

BAI 1O3L
EDT 110
ENG 101-102
HST 101 or 102
MTH 128
MTH I29
PHL 103

Tr 10r

First Year
Business Computing Laboratoryl
The Profession of Teaching2
College Composition I and II3
History of Western Civilization
Finite Mathematicsa
Calculus for Business
Introduction to Philosophy
Fundamentals of Oral Communications
General education requirements6

lst Term 2nd Term

1

JJ

J

J

3

n

3

7

t6
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ACC 207-208
DSC 210-21],
ECO 203-2M
EDT 207
EDT 2q8
MGT 243

Sophomore Year
Principles of Accounting
Statistical Analysis for Business I and II
Principles of Microeconomics and Macroeconomics
Child and Adolescent in Education
Teaching and Learning2
Legal Environment of Business
General education requirements6

Junior Year
Economics electiveT
Human Relations in Educations
School, Self and Society'?
Business Finance
Organization Behavior and Management
Management Information Systems
Principles of Marketing
Business Ethics

Christian Ethics and the Business World
Required major field coursese

Senior Year
Production and Operations Management
Business Education in Secondary School
Philosophy of Education
Student Teaching: Secondary
Reading in the Content Areas
Strategic Management and Policy
Required major field coutsese

18

J

3
J

3
3
J
J

3
J

2
J
J

J

3

J

6

18

J
10

EDT

6

18

J

13

ECO ---r-

EDT 318
EDT 351
FIN 301
MGT 311Mrs 3q5
MKT 305
PHL 313

or
REL 368

J
4

2
J

6

18

DSC 316
EDT 4M
EDT 4\e
EDT 420
EDT 469
MGr y

J

6

1,7

rDoes not count toward minimum graduation requirement. A proficiency test is available
for those vyith adequate background.

'?Field dxperience; register for EDT 100.
3lstudents placed in ENG 114 or 198 take a nonbusiness elective the second term.
aMTH 102 is recommended for students with insufficient knowledge of secondary math-

ematics. MTH 102, however, does not count toward graduation requirement.
5lstudents testing out of SPE 101 will substitute a nonbusiness elective.
€ee Gdneral Education Requirements, Chapter V. Some general education courses are

specified in the program (e.g., PHL 103); others are to be chosen from the listing of approved
courses set forth in Chapter V.

thoose one of the following: ECO 346, U7,447, 442, M5, 461, 471, 485.
8Not required for students with management maior, who take MGT 387.
eFor stqdents maioring in economics, finance, management, or marketing. Students major-

inginaccountingmustcompleteatotalof 24sem. hrs. of requiredmajorfieldcourses. TheEllB
program is not available to those majoring in management information systems.

The satrnple program above prepares the student for certification in bookkeeping
and basic business. Additional certification is available with the inclusion of a few
other courses. Consult checksheets and academic advisor. Students are encouraged
to take 6 Semester hours of typing to qualify for an endorsement in typewriting-
keyboarding; this facilitates student teaching placement and obtaining a teaching
position. Courses must be taken off camPus and a transcriPt provided.
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