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The School of Business Administration operates in accord with the educational
philosophy and purpose of the university. lt believes that Judeo-Christian
principles of thought and action are essential to the complete formation of an
eOucaied person. Through instruction and related activities it aims to develop in
the students a moral excellence and firmness along with professional competence.
It proposes to enhance the students' awareness of their obligations to themselves,
their family, society, and God-an awareness that is fundamental to their total
human development.

The School of Business Administration particularly seeks to develop that
knowledge of business policies, problems, and procedures which will enable the
student$ to take responsible places in the business and economic environment
within which they must earn their livelihood.

In order to insure the breadth of background demanded of successful business

and community leaders, the students must complete work in humanities and
general studies as well as in professional business courses. This preparation is

included in each of the programs offered.

REQUIREMENTS FOR THE BACCALAUREATE
DEGREE

The School of Business Administration confers the degree of Bachelor of
Science in Business Administration upon satisfactory completion of the following
requirements:
l. - Each candidate must complete successfully the freshman-sophomore Business

Administration program, which is designed to give a broad and liberal education
in preparation for more specialized training in Business Administration and
Economics.
2. Each candidate must earn a cumulative grade point average of at least 2.0 in
the total semester hours required for the degree and in the major.
3. Each candidate must complete at least 54 upper-level semester hours, with a
minimum of 36 semester hours in 300400 level courses in the School of Business

Administration consisting of the following:
a. Fifteen semester hours (or more) in the core courses required of all students
in the Upper Division of the School of Business Administration.
b. Eighteen semester hours (or more) in one of the Upper Division areas of
concentration offered in the School of Business Administration'

4. The candidate must complete a minimum of 120 semester hours'
The responsibility of meeting the degree requirements in Business Administra-

tion rests 
-with 

the student and not with the faculty and staff of the School of
Business Administration. The student should be thoroughly familiar with the

course requirements and should keep his/her own record of courses completed
and semester hours applicable to degree requirements. All students in the School
of Business Administration must register under Grade Option I for any courses
they take in any department of the School of Business Administration. Business

courses listed ih th-e program shown below should ordinarily be taken in the

sequence listed because they are prerequisites to core and major courses.
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FRESHMAN-SOPHOMORE BUSINESS ADMINISTRATION PROGRAM

Dept. No. Course lst Terml 2nd Term

The following are required of freshmen:
MCT 102 American htsiness hvironment2
MGT ll0-lll Quantitative Analysis:
ENG lll-ll2 College Composition I and IIr
The following are ordinarily taken during the freshman year:s

34-3
34-3 34-3
444 3-0-3

34-3
3-0-3

34-3 3{-3
3-0-3 3{-3
3-0-3 34-3
34-3

3{-3
34-3

SPE IOI
PHL IO3

Fundamentals of Effective Speakinga
Introduction to Philosophy
Philosophy or Religious Studies elective
Natural Sciencel
Humanities elective8

The following are ordinarily taken during the sophomore year:s
ECO 203-204 Principles of Economics
ACC 207-208 Principles of Accounting
MGT 210-2ll Quantitative Analysis
MGT 215 hinciples of Management
MKT 205 hinciples of Marketing

Philosophy or Religious Studies elective
Social Science electivee

34-3
3-l{
3{-3

15-16 l5-t6

3{-3

t5 15

tFor example, 3$3 means 3 class hrs., 0 lab hrs., 3 sem. hrs. of credit.
2Courses listed in italics may be taken in either the first or the second term.
3MGT 108 is recommended for students with insufficient knowledge of secondary

mathematics. This would be an additional course for those taking it.
aStudents testing out of ENG I I I take ENC I 12 first term and a general elective second

term.
sCourses *ordinarily taken during the freshman year" may be transposed with courses

"ordinarily taken during the sophomore year." Thus the student may take SPE l0l as a
sophomore, MGT 215 or ECO 203-204 as a freshman, etc. Consult with program advisor.

6students testing out of SPE l0l will take a more advanced speech course.
?Choose a basic science course: Chemistry ll0, Physics 105, Geology 109, or Biology l14.
aChoose a 100-2fi)-level course from one of the following departments: History, English,

Communication Arts, Performing and Visual Arts, Languages, Philosophy, or Religious
Studies.

cChoose a 100-200level course from one of the following departments: Psychology,
Political Science, or Sociology.

UPPER DIVISION PROGRAMS

Specialization in the School of Business Administration occurs in the junior and
senior years. It is possible to major in any one of the following areas: accounting,
economics, finance, management, or marketing.

Minors and double majors in Business Administration can be arranged.
Each curriculum is organized to include 6 to 12 semester hours of electives in

the junior and senior years. Since the aim of the School of Business Administra-
tion is to provide breadth of education, these courses may be taken outside of the
School of Business Administration. They may be concentrated in one area, or, if
the student desires, they may be taken in more than one area.

For programs leading to the Bachelor of Science in Business Administration,
see ACC (Accounting), ECO (Economics), FIN (Finance), MGT (Management),
and MKT (Marketing).196
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:

INTERNSHIP

This is a laboratory work experience under faculty sponsorship of each of the
departments in the School of Business Administration. The intent is to provide
practical experience in implementing the theory and skills learned in the classroom
in work associated with the student's academic concentration. It is an option open
to all undergraduate students pursuing a four-year program once they have
fulfilled the following preconditions:
l. Students must have completed a minimum of 45 semester hours. (In special
cases, 30 semester hours may fulfill this requirement.)
2. A minimum 2.0 cumulative grade average is required.
3. The internship must be approved by the department chairperson of the
student's major study concentration.

Positions offered to students may be either compensatory or noncompensatory.
Noncompensatory positions are normally more project oriented, but in all cases

the overill inteni ii that the internships be beneficial to both the students and the
participating organizations. Positions found by -the students themselves are

i.""pt"Ut. iT ttre-employers agfee to the conditions for participating organizations.
Credits earned undei the program may be as free electives or associated with

the student's major--dependent upon the requirements of the individual depart-
ment chairperson. A maximum of six semester hours may be earned in any one

term with I timit of twelve semester hours for the entire program.
Internship is offered in all terms, with special conditions and policy governing

the summei session. Regular internships are offered in the Greater Dayton area

while the summer session can also be arranged for out-of-town participation. Full
details should be obtained from the internship coordinator as soon as the student

reaches eligibility for participation. t97
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OTHER PROGRAMS

The school of Business Administration particpate$ in the university of Dayton
Cooperlrtive Education Program. See Chipter X.
- The Department of Executive Secretarial Studies conducts a program leading to

the Associate Degree in Business Administration. See SEC. 
-

_ The university of Dayton, through its evening classes, offers an Associate
Degree. in Business Administration, ipecializing in accouniing, management, or
marketing. Further information about these programs can belbtainei from-the
office of the Dean of the School of Businesl Administration.
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ACCOUNTING (ACC)

Accounting focuses on the measurement and reporting, in monetary terms, of
the resources of businesses and other organizations. It collects, processes,

evaluates, and reports on the resources controlled by an organization, the claims

against those resources, and the flows of resources into and out of an organiza-
tion.

In addition to the two basic Accounting courses required of all Business

Administration students, the Accounting major must earn credit for seven upper-
level accounting courses. Five of these are ^equired; the other two may be selected

by the student from elective Accounting courses.
Graduates with an Accounting majoi enter careers in public accounting, in

industrial and other business enterprises, or in federal, state, or local government

agencies.

PROGRAM-BI: BACHELOR OF SCIENCE WITH A MAJOR IN
ACCOUNTING

Dept, No. Course lst Termt 2nd Term

ACC

ACC 303
ACC 305-306
FIN 3OI
MGT 303
ECO 347

ACC 3&

34-3
34-31 3+'3

34-3
3+.3

34-3
34-3 34-3
3{-3
3-0-3
34-3

18 15

3-0-3
34-3

34.3 34-3
3-0-3

94-9 64-6

15 15

Junior Year
Cost Accounting
lntermediate Accounting
Business Finance2
htsiness Itw I
Intermediate Macroeconomics
Communications electivesl
Fundamentals of Data hocessinga
Philosophy and/or Religious Studies elective
General electiveso

Senior Year
ACC N7 Federal Income Taxes
ACC 401 Auditing PrinciPles
ACC Accounting electivess
MGT 423 Business Policies and Management

General electives6

rFor example, 3{)-3 means 3 class hrs., 0 lab' hrs., 3 sem. hrs. of credit.
2Courses liited in italics may be taken in either the first or the second term.
rA total of 6 sem. hrs. to be elected from the following courses: MGT 409 (3 sem. hrs.);

ENG 368 (2 sem. hrs.); ENG 370 (3 sem. hrs.); ENG 372 (3 sem. hrs.); COM 308 (3 sem'

hrs.); SPE 312 (3 sem. hrs.); or JRN 389-399 (l-2 sem. hrs.).
aA course in computer science programming or computer language may be substituted for

ACC 3,m.
sSelect in consultation with program advisor.
oChoose either business or nonbusiness courses. The following are specially recommended:

MGT 304, 316, 401; ECO 346, 442:MKT 3'10, 405. At least 12 of these sem. hrs. must be at
the 30O4@ level.
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For a minor in Accounting l8 semester hours are required:

ACC 207 -208: Principles of Accounting (ACC 301-302 will substitute)
ACC 305-306: Intermediate Accounting
ACC 407: Federal Income Taxes
plus any one of the following:
ACC 303: Cost Accounting
ACC 408: Advanced Accounting
ACC 401: Auditing
ACC 413: Advanced Accounting Problems

FACULTY

Willard C. Clark, Chairperson
Professors: Hoben, Rodgers
Associate hofessors: Clark, Eley, Ellis, Fioriti, Sanford
Assistant Professors: Heidtke, Keyes
Instructors: Cervay, Geary
Part-time Instruclors: Brack, Grismer, Kusel, Luthman, Snow

COURSES OF INSTRUCTION

ACC 207-208. PRINCIPLES OF ACCOUNTING: Introduction to financial and
managerial accounting concepts, procedures, and terminology, covering conventional finan-
cial statements prepared for business enterprises. Prerequisite for all upper-level Accounting
courses, except ACC 301. 6 sem. hrs.

ACC 301. FINANCIAL REPORTING AND ADMINISTRATION: Introduction to
accounting concepts, terminology, purposes and applications for the nonbusiness student; a
useful introduction to financial statements, financial control procedures, and other accoun-
ting techniques. This course is not available to students in the School of Business
Administration. 3 sem. hrs.

ACC 302. INTRODUCTION TO MANAGERIAL ACCOUNTING: How accounting
information is used to manage a business or nonprofit institution. Budgeting, cost accoun-
.ting, differential accounting for analysis and decision making, and institutional accounting.
Available to all students who have completed ACC 207-208 or ACC 301, except Accounting
rnajors. This course is recommended for non-Accounting majors in the School of Business,
Political Science majors, and those who wish additional accounting beyond an introductory
course. 3 sem. hrs.

ACC 303. COST ACCOUNTING: Introduction to cost accounting procedures and the
uses of cost accounting data: common procedures for determining product costs and the use
of cost data for managerial decision making; emphasis on methods and procedures used to
control costs. Prerequisites: ACC 207-208. 3 sem. hrs.

ACC 305-306. INTERMEDIATE ACCOUNTING: A two-term study of fundamental
accounting procedures and the underlying concepts; a comprehensive coverage of accounting
concepts and practices for the professional accountant, and a basis for advanced courses in
accounting. Prerequisites: ACC 207 -208. 6 sem. hrs.

ACC 3.f0. FUNDAMENTALS OF BUSINESS DATA PROCESSING: Comprehensive
coverage of data-processing equipment and procedures, with emphasis on data flows
through an organization and on management's data needs. Description of systems that

200 provide information for decisions. Prerequisites: ACC 207-208 or ACC 301. 3 sem. hrs.
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Acc 341. MANAGEMENT INFORMATION SYSTEMS: Study of the simple and
found in organizations; how these systems evolve
capabilities and limitations of computers; the

ati;n structure. Emphasis on "structured decision
3 sem. hrs.

ACC ,101. AUDITING PRINCIPLES: lntroduction to the work of independent public

underlies their stated opinions on financial statements; extensive coverage

diting standards and generally accepted accounting principle.s; attention to
rk eivironment, professional ethics, and public responsibilities. Prereq-
-306. 3 sem' hrs'

ACC 404. ADVANCED COST ACCOUNTING: Study of cost accounting methods and

the literature, relating concepts and methods to the needs of managers and other users of
accounting data. Emphasis bn quantitative models for decision making, especially those

understaniable and uiable by minagers with limited quantitative skills. Prerequisite: ACC
303. 3 sem' hrs'

ACC 407. FEDERAL INCOME TAXES: A conceptual, rather than a. procedural,

examination of the i mic and social

objectives of the ta s on business

deiisions of individ he interaction
between social and ACC 305 or
permission of instructor. 3 sem' hrs'

ACC ,108. ADVANCED ACCOUNTING: Accounting theory and practice applied to
and groups of corporations; consolidated statements' mergers' ac-

partnerships, installment and consignment sales, fiduciaries, and

itls: ACC fOS-fOO. 3 sem' hrs'

ACC 413. ADVANCED ACCOUNTING PROBLEMS: A comprehensive review of the

application of accounting principles, using specific problems anddevelopment of approaches

to'problem solving. Useful as intensive preparation for the C.P.A. examination. Prere-

quiiites: ACC 303;305-306, and 408. 3 sem. hrs'

ACC 414. SEMINAR lN ACCOUNTING: A study of current accounting issues and

recent authoritative pronouncements, by student panel discussions, case studies, presen-

tations by professionil accountants, and extensive access to accounting literature. Prere-

quisites: is'sem. hrs. of upper-level accounting courses or permission ot ,n. 
Ttllljloi;r.

ACC 497. LABORATORY WORK EXPERIENCE: Off<ampus work experience, in a

institution; assignments arranged by the School of Business Ad-
g with the iponsoring firm or institution. Prerequisit? 

?t3#:a};1

ACC
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ECONOMTCS (ECO)

The major program in Economics is designed for students seeking careers as
economists in education, government, or business. The major is excellent prepara-
tion for graduate work in either economics or business administration and- foi law
school. The student is equipped with the tools for the systematic analysis of the
economics of the firm, the industry, the nation, and the world.

The major in Economics consists of ECO 203-204; ECO 346, Intermediate
Micro-economics; ECO 347 , Intermediate Macroeconomics; and 18 semester
hours of Economics electives. ECO 442, Money and Banking, is strongly
recommended. Students in the College of Arts and Sciences desiring to major-in
Economics will follow the program for the Bachelor of Arts degree in Economics.
(See ECO, Chapter VI.)

PROGRAM-B3-A: BACHELOR OF SCIENCE WITH A MAJOR IN
ECONOMICS

Dept. No. Course I st Termt 2nd Term

FIN 30 I
MGT 303
ECO 346
ECO 347

ACC 340

ECO

MGT 423
ECO

Junior Year2
Business Finance
Business Law I
Intermediate Microeconomics
Intermediate Macroeconomics
Communications electives3
Fundamentals of Business Data Processingl
Philosophy or Religious Studies elective
Economics elective
General electivess

Senior Year
Business Policies and Management
Economics electives
General electivess

3-0-3r
3{-3

3-0-3
3-0-3

3-0-3 3-0-3
3-0-3

3-0-3
3{-3

3-0-3 3{-3

15 18

3-0-3
9-0-9 6-0-6
6-0-6 6-0-6

l5r5

lFor example,3-0-3 means 3 class hrs.,0lab hrs.,3 sem. hrs. of credit.
zMost courses may be taken either term. Consult with program advisor.
rA total of 6 sem. hrs. to be selected from the following courses: MGT 409 (3 sem. hrs.);

ENG 368 (2 sem. hrs.); ENG 370 (3 sem. hrs.); ENG 372 (3 sem. hrs.); SPE 312 (3 sem.
hrs.); coM 308 (3 sem. hrs.); or JRN 398-399 (l-3 sem. hrs.).

aA course in computer science programming or computer language may be substituted for
ACC 340.

sAt least 15 or these sem. hrs. must be at the 300400 level.

For a minor in Economics, 18 semester hours are required:

ECo 203-204: Principles of Micro- and Macroeconomics
ECo 346-347: Intermediate Micro- and Macroeconomics
plus any two elective courses from Economics.
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FACULTY

John E. Rapp, Chairperson of the Department of Economics and Finance
hofessors: Louis, Matlin, Raney, Rapp, Whalen (on leave)
Associate hofessors: Frasca, Stick, Weiler, Winger
Assistant hofessors : Collins, Hadley, Ihlanfel<it
Part-Time Instuctors : Gaston, Kramer

COURSES OF INSTRUCTION

ECO 203. PRINCTPLES OF MICROECONOMICS: Examination of pricing under
conditions of perfect and imperfect competition; study of distribution of income, principles

of internation-al trade, problems of economic development, and alternative economic
sysrems. 3 sem. hrs'

ECO 204. PRINCIPLES OF MACROECONOMICS: Basic econonric principles; analysis

of American economy-business organization, industrial relations, the economic role of
government, money and banking in the productive process, determination of aggregate level

6f national incomi and employment. 3 sem. hrs'

ECO 346. INTERMEDIATE MICROECONOMIC ANALYSIS: Analysis of the theory of
consumer behavior, production theory, equilibrium of the firm, price determination in
various market structures, distribution of income, allocation of resources, welfare economics.

Prerequisite: ECO 203. 3 sem. hrs.

ECO 347. INTERMEDIATE MACROECONOMIC ANALYSIS: NAIiONAI iNCOMC AC.

counting and the determination of the level of income and employment; classical, Keynesian,

and poJt-Keynesian models; private, government, and foreign sectors; theories of inllation
and economic growth. Prerequisite: ECO 204; ECO 203 recommended. 3 sem. hrs.

ECO 430. HISTORY OF ECONOMIC THOUGHT: Development of economic thinking
from Biblical times to the present; overview of mercantilism, physiocratism, and classical,

utilitarian, socialist, noeclaisical, and Keynesian streams of thought; surveys of major
industrialists who put these theories into action. Prerequisites: ECO 203' 2M. 3 sem. hrs.

ECO ,141. ECONOMETRICS: Training in the art of making economic measurements from
empirical data, using regression analysis as the principal tool; use of a. computer program

for'determining the parimeters and statistical measures of the regression equation; inter-
pretation of thi results by statistical inference. Prerequisites: Permission of instructor; ECO
\lO, l+l; elementary caliulus and statistics. 3 sem. hrs.

ECO 442. MONEY, BANKING, AND MONETARY POLICY: Principles of money and
monetary systems; commercial banking and the role of the Federal Reserve sysleJn;

monetary theory and policy; the mechanism of international payments. Prerequisites: ECo
m3' 2w Eco'347 recommended' 3 sem' hrs'

ECO ,145. PUBLIC FINANCE: The economic aspects of government finance at the local,
state, and especially national level; the behavioral effects of various taxes, efficiency in
spending, the changing role of the U.S. government, fiscal policy, and intergovernmental
revenue- and expendiiure programs; emphasis on relating analytical tools to current
developments. Prerequisites: ECO 203, 204. i sem. hrs.

ECO 450. COMPARATM ECONOMIC SYSTEMS: Analysis of the principal tools of
economic systems of the world, primarily capitalism, socialism, and communigm; survey. of
economic cbnditions of over 25 nations, espeiially natural resources, agriculture, industries,
foreign trade, and currency strength. Prerequisites: ECO 203' 204. 3 sem' hrs'
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ECO 460. ECONOMIC DEVELOPMENT AND GROWTH: Inquiries into the nature of
economic growth in both preindustrial and industrial societies within their individual
institutional frameworks. Analysis of theories of growth, domestic and international policy
issues. Prerequisite: ECO 203, 204. 3 sem. hri.

ECO 461. INTERNATIONAL ECONOMICS: Study of international trade and inter-
national monetary relations, theoretical and practical aspects of flows of commodities and
production resources, protection, balance of payments, adjustment mechanism and policy,
and international economic organizations. Prerequisites: ECO 203, 204. 3 sem. his.

ECO 471. LABOR ECONOMICS: Consideration of wage theory, determinants of wage
rates and employment; union policy, economic stability and growth. Analysis of the
economics of private governmental welfare and security programs. Prerequisites: ECO 203,
204. 3 sem. hrs.

ECO 480- CURRENT ECONOMIC PROBLEMS. Application of the tools and principles
of economics to the analysis of a variety of contemporary issues. Topics vary from term to
term. Examples are inflation, unemployment, consumer protection, restraint of trade, and
environmental problems. Prerequisite: ECO 203, 204. 3 sem. hrs.

ECO 485. URBAN AND REGIONAL ECONOMICS: Treatement of certain theoretical
concepts such as location theory and theories of land use and land rent; an economic
interpretation for the existence of cities; emphasis on applying economic analysis to the
problems of traffic congestion, pollution, race, poverty, and urban sprawl. Student research
on a topic of interest is requisite. Prerequisite: ECO 203; ECO 346 recommended.

3 sem. hrs.

ECO 490. MARKET PERFORMANCE AND ANTITRUST: An analysis of industrial
otganization, including the economics of pertinent antitrust laws. Prerequisite: ECO 203;
ECO 346 recommended. 3 sem. hrs.

ECO 497. LABORATORY WORK EXPERIENCE: Under faculty sponsorship and in
association with participating industrial, commercial, educational, health-care, or
governmental organizations, practical experience in work associated with the student's major
or minor concentration of studies. (See internship coordinator for fuller information.)
Permission of chairperson. 3 sem. hrs.

ECO 498H. STUDIES IN ECONOMICS (HONORS): Directed readings and research in
selected fields of Economics. The number of sem. hrs. will depend on the amount of work
chosen. The course will involve periodic discussions with other students and faculty in the
course. May be taken more than once for additional credit. Prerequisite: 3.0 average in
Economics with a minimum of 9 sem. hrs. in Economics, and permission . I-6 sem. hrs.
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EXECUTIVE SECRETARIAL STUDIES (SEC)

University-trained secretaries having broad educational.backgrounds are ur-
gently needed in business. This cultural background, combined with competency

in typewriting, shorthand, accounting, business machines, and office procedures,

will'prepare-graduates (both male and female) for responsible.positions. The

lssociati Degiee in the Business Administration program specializing in executive

secretarial stridies has been designed especially for those who want to obtain a

two-year degree with an option of continuing toward a four-year degree in a

related field without losing any credits.
Shorthand and Typewriting Placement Tests: During registration week, the

Department of Executive Secretarial Studies offers placement tests in both
shorthand and typewriting. These tests are required of all students who have had

prior training in either of these skills.

SEC

PROGRAM-B6: ASSOCIATE IN BUSINESS ADMINISTRATION
(Executive Secretarial Studies)

Dept. No. lst Termt 2nd Term

ENG III
SEC l0l or
SEC IOIA
sEc 102
SEC 103 or
SEC IO3A
sEc 104

sEc l l0
sEc lll
sPE l0l

sEc 201
sEc 202
sEc 203
SEC 2M
sEc 205
sEc 206
sEc 208-209
sEc 210

444

5-0-3
5{-3

5{-3
5{-3

3-0-3
3{-3
34-3

3{-3 3-0-3

r5-t6 15

34-3
5{-3

5{-3
5-0-3

5-0-3
4-0-3

4{-3
3{-3 3-0-3

3{-3

15r

First Year
College Composition2
Fundamental Shorthand
Fundamental Shorthand (Refresher)3
Intermediate Shorthand
Fundamental Typing
Fundamental Typing (Refresher)3
Intermediate Typing
Secretarial Mathematics
Business Machines
Fundamentals of Effective Speaking
Philosophy and/or Religious Studies electives

Second Year
Elective
Dictation and Transcription
Advanced Dictation and Transcription
Advanced Typing
Production Typing
Administrative Secretarial Practicum
Advanced Administrative Secretarial Practicum
Secretarial Accounting
Introduction to Business Data Processing

rFor example, 3-G'3 means 3 class hrs., 0lab. hrs., 3 sem. hrs. of credit.
2students tisting out of ENG lll will take ENG ll2 (3 sem. hrs.).
rRefresher courses for qualified students with prior training.

FACULTY

Janice R. Hnff, Chairperson
Assistant hofessors: Forthofer, Huff
Instructor: Utlev

205
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COURSES OF INSTRUCTION

sEc l0l' FUNDAMENTAL SHORTHAND: Introductory course in century 2r
shorthand. The entire theory and principles,rvith emphasis on speedforms, phrasing, reading
and.writing fluency, and precision praciice. Transcription is intioduced. Fii,e ciass-periods iweek. 3 iem. hrs.

sEc l0lA. FUNDAMENTAL SHORTHAND (REFRESHER): Gregg Diamond Jubiree
shorthand theory review with emphasis on mastery of basic piinciplli brief forms, and
phrasing through rapid reading and writing practice. Transcription is'intioduced. Five class
periods a week. 3 sem. hrs.

sEc 102. INTERMEDIATE SHORTHAND: Reinforcement of shorrhand principles.
Intensive dictation and transcription with further development of 

"pp.of.i"tC 
business

vocabularies and concentration on business English usage. Five ctais pirioas a week.
Prerequisite: SEC l0l or l0lA. 3 sem. hrs.

sEc 103. FUNDAMENTAL TYPEWRITING: Keyboard mastery with emphasis on
correct techniques; introduction to manuscript writing, tabulation, ani letter formats. Five
class periods a week. -t sem. hrs.

sEc 1034. FUNDAMENTAL TYPEWRITING (REFRESHER): Thorough review of the
keyboard, correct techniques, and work habits; introduction to rnranuscript-writing, tabula-
tron, and letter formats. Five class periods a week. 3 sem. hrs.

sEc 104. INTERMEDIATE TYPEWRITING: The development of furrher skills in the
operation- of the typewriter; emphasis on basic typing problems involving letter styles,
business forms, reports, and tables. Five class periods-a'week. prerequisitel sEc to3 o,103A. 3 sem. hrs.

sEc 107. PERSONAL TYPEWRITING: correct typing for personal use-mastery of the
I-".yP"q.a and techniques; introduction to formats of butlines, hanuscripts, businesi letters,fill-in forms, rough drafts, etc. Three class periods a week. 2 sem. hrs.

sEc ll0. SECRETARIAL MATHEMATICS: Review and development of mathematical
skills needed in preparation for a business career; emphasis on application of theory through
realistic problems. 3 sem. hrs.

sEc lll. BUSINESS MACHINES: Basic training on the seven main types of business
calculators; problem-solving activ-ities through coriect machine operationi techniques in
machine programming and use of verification procedures. prerequisite: sE'c | 10.

3 sem. hrs.

sEc 201. DICTATION AND TRANSCRIpTIoN: Review of shorthand and Englishprinciples; emphasis on building vocabulary, sustained writing periods, anJ mailable
transcription. Five class perods a week. prerequisite: SEC lO2. - 3 sem. hrs.

SEC 202. ADVANCED DICTATION AND TRANSCRIPTIoN: A course intended to
develop competency in dictation and transcription necessary for executive secretarial
positions; emphasis on mailable transcription at ; high production rate. Five class periods a
week. Prerequisite: SEC 201. 3 iem. hrs.

sEc 203. ADVANCED TYPEWRITING: Emphasis on advanced typing problems in-
volving increased speed, accuracy,,and skill in production ofletters,.unirs.ripti, tables, and
reports. Five class periods a week. prerequisite: SEC 104. 3 sem. hrs.

sEc 204. PRoDUcTIoN TYPING: A course specifically designed for job competency,
with. emphasis on mailable production at high-levef speeds, involving initiaiive and decision
making. Five class periods a week. prerequisite: SE-C 203. ' '3 

sem. hrs.
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sEc 205. ADMINISTRATM SECRETARIAL PRACTICUM: Extensive training in
duplicating processes and development of competency in the use of dictating/transcribing
machines.-Introduction to modein office practices and procedures. Supervised secretarial

work experience. Four class periods a week. Prerequisites: sEc 102 and 104. 3 sem. hrs.

SEC 206. ADVANCED ADMINISTRATM SECRETARIAL PRACTICUM: A com-
prehensive course making use of all knowledges and skills necessary to perform.the duties in
i modern office. A project-centered approach demanding judgment, initiative, decision
making, organizing and pianning work, and other related administrative abilities. Four class

periodi.a week. Preteq.risite: SEC 205. 3 sem' hrs.

sEc 208-209. SECRETARIAL ACCOUNTING: A course especially designed for the

executive secretary, covering the concepts, terminology, and procedUres of acCOunting;

applying accounting principles to the sole proprietorship form of business organization with
emphasis on both mercantile and personal sdrvice enterprises. Practice sets are used.

Prerequisites: SEC ll0 and lll. 6 sem. hrs.

SEC 2IO. INTRODUCTION TO BUSINESS DATA PROCESSING: AN iNtTOdUCtiON tO

the basic concepts and terminology of data processing with emphasis on business procedures

and the various interrelationships. Student is required to analyze, code, and keypunch
business transactions, which will then be run on the computer. Prerequisites: SEC 208-209.

3 sem. hrs.

SEC 297. LABORATORY WORK EXPERIENCE: Under faculty sponsorship and in
association with participating industrial, commercial, educational, health'care, or
governmental organiiationi, practical experience in work associated with the student's major
6oncentration of studies. (Sel internship coordinator for fuller information.) 3 sem. hrs.

SEC

,*&**:
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FINANCE (FIN)

The major program in Finance is designed for students seeking careers in
finance, banking, security analysis, or financial institutions. A majoi in Finance,
combined with a maj or in Accounting or Economics, qualifies students for
excellent jobs upon graduation. This major is also excellent background for law
school.

The student majoring in Finance will complete FIN 301, Business Finance; FIN
360, Investments; FIN 370, Financial Institutions; FIN 442, Money and Banking;
and a minimum of 12 semester hours of Finance electives.

PROGRAM-B3-B: BACHELOR OF SCIENCE WITH A MAJOR IN
FINANCE

Dept. No. Course I st Tbrmt 2nd Term

FIN 30 I
MGT 303
ECO 347
FIN 442

ACC 340

FIN 360

FI N 370
MGT 423
FIN

Junior Year2
Business Finance
Business Law I
Intermediate Macroeconomics
Money and Banking
Communications electives:
Fundamentals of Business Data Processingl
Philosophy or Religious Studies elective
Investments
General elective5

Senior Year
Financial Institutions
Business Policies
Finance electives6
General electives5

3-0-31
3-0-3
34-3

3{-3
3{-3 3-0-3

3-0-3
3-0-3

3-0-3
3_0_3

15 15

3-0-3
3-0-3

6-0-6 6-0-6
6-0-6 6{-6

15 15

lFor example, 3-0-3 means 3 class hrs., 0 lab hrs., 3 sem. hrs. of credit.
2Most courses may be taken either term. Consult with program advisor.
rA total of 6 sem. hrs. to be selected from the following courses: MGT 409 (3 sem. hrs.);

ENG 368 (2 sem. hrs.), 370 (3 sem. hrs.), 372 (3 sem. hrs.); COM 308 (3 sem. hrs.); SPE 312
(3 sem. hrs.); or J R N 398-399 ( I -3 sem. hrs. )

aA course in computer science programming or computer language may be substituted for
ACC 340.

5At least 15 of these sem. hrs. must be at the 300-400 level. Intermediate and advanced
courses in Accounting, and ECO 445, Public Finance, are strongly recommended.

6,{ minimum of 12 sem. hrs. chosen from FIN 330, 336, 440, 450, 490, 498.

For a minor in Finance, 15 semester hours are required:

FIN 301 : Business Finance
FIN 360: Investments
FIN 370: Financial Institutions
FIN 442: Money, Banking, and Monetary Policies
Plus any one other Finance course.
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FACULTY

John E. Rapp, Chairperson of the Department of Economics and Finance
Professors: Louis, Matlin, Rapp, Raney, Whalen (on leave)
Associate hofessors: Frasca, Stick, Weiler, Winger
Assistant Professors : Collins, Hadley, Ihlanfeldt
Part-Time Instructor : Rathweg

COURSES OF INSTRUCTION

FIN 200. PERSONAL FINANCE: Principles and techniques for handling personal

financial decisions: personal budgeting, obtaining credit, life and casualty insurance, buying
a home, buying an automobile, and savings and investments. For both business and

nonbusiness -ajort. No credit toward finance major' No prerequisite. 3 sem. hrs'

FIN 301. BUSINESS FINANCE: Principles and techniques used by business firms in
managing and financing their current and fixed assets; sources of funds within_the capital
markels; determinants of the financial structure; analytical techniques. Prerequisites: ECO
203 and 3 sem. hrs. of accounting. 3 sem. hrs.

FIN 330. INSURANCE AND RISK MANAGEMENT: A study of the basic concepts of
business and personal risks from the standpoint of creation, identification, reduction,
elimination, and evaluation of risks. Emphasis on the use of insurance in meeting problems

of risk. 3 sem' hrs'

FIN 336. PRINCIPLES OF REAL ESTATE: Survey of real estate industry with emphasis

on its structure, regulation, growth, needs, financing, and future. Analysis of the methods of
determining land use and evaluation of the theories of city development. 3 sem. hrs.

FIN 360. INVESTMENTS: A course to provide a basic understanding of the principles

and techniques used by the individual investor in selecting securities, emphasis on the stock

and bond markets; seiurity valuation methods leading to the selection of individual issues;

portfolio theory. Prerequisites: MGT l l0-l I I or equivalent, and 3 sem. hrs. of accounting.
3 sem. hrs.

FIN 370. FINANCIAL INSTITUTIONS: Integrated and comprehensive analysis of finan-
cial institutions with emphasis on financial intermediaries and the influence of government
on the financial system. Prerequisite: FIN 301. 3 sem. hrs-

FIN 440. PORTFOLIO MANAGEMENT AND SECURITY ANALYSIS: Advanced
valuation theory; fundamentals of security analysis, portfolio construction and management.

Prerequisite: FiN 301, 401. 3 sem. hrs.

FIN ,142. MONEY, BANKING, AND MONETARY POLICY: Principles of money and

monetary systems; commercial banking and the role of the Federal Reserve system:
monetary theory and policy; the mechanism of international payments. Prerequisites: ECO
203. 204t ECO- 347 recommended. 3 sem. hrs'

FIN 450. INTERNATIONAL BUSINESS FINANCE: Introduction to problems facing
financial management of international companies, including environmental factors, organiz-
ing, financing of international trade, investment, production, and international accounting
an-d control.-Prerequisite: FIN 301. 3 sem. hrs.

FIN 490. ADVANCED FINANCIAL ANALYSIS: Study of current developments in

financial planning, acquisition of funds, asset management valuation; policy strategy and

techniquei in finincial-decision making. Prerequisites: FIN 301,'m1,431. 3 sem. hrs.

FIN
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FIN 497. LABORATORY WORK EXPERIENCE: Under faculty sponsorship and in
association with participating industrial, commercial, educational, health-care or governmen-
tal organizations, practical experience in work associated with the student's major or minor
concentration of studies. (See internship coordinator for fuller information.) Permission of
chairperson. 3 sem. hrs.

FIN 498H. STUDIES IN FINANCE (HONORS): Directed readings and research in
selected fields of finance. The number of sem. hrs. will depend on the amount of work
chosen. The course will involve periodic discussions with other students and faculty in the
program. May be taken more than once for additional credit. Prerequisite: 3.0 average in
finance with a minimum of 9 sem. hrs. in finance. I-6 sem. hrs.
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MANAGEMENT (MGT)

PROGRAM-B2: BACHELOR OF SCIENCE WITH A MAJOR IN
MANAGEMENT

lst Termr 2nd TermDept. No. Course

MGT

Management is defined as the planning,.organizing, directing, and controlling of
an- .nieffi.;s operations so thit objeitivei can be achieved economically and

effectively. Since management is thus the. art and science of achieving goals

itti""lft people and othe-r resources, the basic job of the management-person is to

,updi.. people in the achievement of goals. The functions performed may

ininra. 
"nyttti"g 

from operations, sales, and personnel, to transporting goods or
prog.ammittg alomputei. At the University of Dayton, the management program

iquipr rtuOJnts to ieek careers in military, religious, educational, business, or
gl"."...ri"t organizations. In addition, thioughlhe proper selection of electives'

itra.rtr -"V o6't in tornt specialization in behavioral management, operations

management, or quantitativ€ manag€ment-. _ _ -fhe" majoi in t[anagement conJists of MGT 316, Production Management;

VfCf f f A, Human Relitions for Management; MGT 365, Management Systems;

ilGi A3; Oiea;i2ation Theory; and 6 semester hours of Management elective$.

fft. foffo*ing-outline of coursis constitutes the upper-level work required for a

Bachelor of Science with a major in Management.

Communications elective2

ACC 3& Fundamentals of Business Data Processingr

ECO 347 Intermediate Macroeconomics
Philosophy or Religious Studies elective
General electives

FIN 3OI
MGT 303
MGT 316
MGT 318

MGT 365
MGT 423
MGT M3
MGT

3{-31
34-3

34-3
34-3
34-3
34-3

Junior Year
Business Finance
Business Law I
Production Management
Human Relations for Management

Senior Year
Management Systems
Business Policies and Management
Organization Theory
Management electivd
General electives5

34-3

34-3
3+3

34-3

15 15

34-3
34-3

34-3
3-0-3
9{-9

t5

34-3
6-0-6

l5

-Eoll[.prc,3{-3 means 3 class hrs.,0lab. hrs" 3 sem' hrs' 9f,9redi!' -
2A total of 6'r"m. hrs. to be elected from the following courses: MGT '109 

(3-sem. hrs');
gNC lOa (2 sem. hrs.); ENG 370 (3 sem. hrs.); ENG 372 (3 sem' hrs'); COM 308 (3 sem'

hrs.); SPE 312 (3 sem. hrs'); or JRN 398-39 (l-3 sem' hrs')'
lA .our.. in computer programming or computer language may be substituted for ACC

340.- is.lr.t these courses in Management (MGT) in consultation with program advisor'
5At least 12 of these semester hours must be taken at 300'400 level'
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For a minor in Management, 15 semester hours are required:

MGT 215: Principles of Management
MGT 316: Production Management, or
MGT 318: Human Relation for Management,
plus 9 semester hours of 300-400-level Management courses other than
MGT 409: Business Communications and Report Writing and
MGT 423: Business Policies and Management.

Note: Students enrolled in the School of Business Administration may not
core courses for this purpose.

FACULTY

Stanley J. Stough, Chairperson
hofessors: Darr, McClaine, Scheidler
Associate hofessors: Marrinan, Stough
Assistant Professors: Berger, Bowling, Casey, Fuszara, Gillespie, Miller, Tewari,
Washing, White
Adjunct Profe,ssor.' Cookson
Part-time Insfiuctors: Balster, Baughan, Gaston, Goldhammer, Hall, Heckman,
Holland, Maiorano, Panico, Quinn, Steinlage, Stephenson, Weckesser

COURSES OF INSTRUCTION

Unless exceptions are noted in the course descriptions, the courses listed here
are suitable chiefly for those students who are following appropriate sequences in
the School of Business Administration.

MGT 102. AMERICAN BUSINESS ENVIRONMENT: Introduction to basic business
concepts and the functional business areas-marketing, management,- accounting, finance,
and economics. 3 sem. hrs.

MGT 108. FUNDAMENTALS OF MATHEMATICS: Recommended for students with
insufficient working knowledge of secondary mathematics. Three sem. hrs. are added to the
graduation requirements of those taking this course. 3 sem. hrs.

MGT IO9. COLLEGE MATHEMATICS FOR BUSINESS AND ECONOMICS: The
mathematics of business and economics, including topics from college algebra, analytic
geometry, trigonometry, modern algebra, and introductory calculus. Credit is obtainable
only through College-Level Examination Program (CLEP). 4 sem. hrs.

MGT ll0-lll. QUANTITATIVE ANALYSIS: Systems of equations and inequalities, an
introduction to linear programming and matrix algebra, logarithms, compound interest and
annuities, and an introduction to calculus. Prerequisite: MCT 108 or sufficient college
preparatory mathematics. 6 sem. hrs.

MGT IIOA.IIIA. APPLICATION IN QUANTITATIVE ANALYSIS FOR BUSINESS:
Independent study for students who have passed MGT 109 by means of CLEP. Linear
equations and systems, linear programming, and matrix algebra with emphasis on business
applications. Mathematics of finance. Introduction to calculus with emphasis on business
applications. By arrangement. 2 sem. hrs.

MGT 210-211. QUANTITATIVE ANALYSIS: A course in applied statistics coverrrering
the broad areas of probability, statistical inference, time series, regression and correlation,
and sampling methods. Prerequisite: MGT I l0-l I l. 6 sem. hrs.2t2
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MGT 2l0A-2llA. APPLICATION IN QUANTITATIVE ANALYSIS FOR BUSINESS
(STATISTICS): Independent study with emphasis.on business-applications in the areas of
descriptive statistics,' probability' theory including standard probability distributions,
statist'ical inference, intioduction-to sampling and eiperimental desiSn, and regression and

correlation. Primarily for students who hive itatistics backgrounds based on previous course

work or transfer from other programs. 2 sem' hrs'

MGT 215. PRINCIPLES OF MANAGEMENT: A study of the basic functions of
management-planning, organizing, directing, controlling, and the principles that lead to

effective administration. 3 sem' hrs'

MGT 303. BUSINESS LAW I: CONTRACTS: The basic course in business law treating

the nature and classification of law, the courts, and court procedure and considering in some

detail the law of contracts and agency. 3 sem' hrs'

MCT 304. BUSINESS LAW II: SALES AND NEGOTIABLE INSTRUMENTS: A

consideration of the law of sales and negotiable instruments. May be.used _for gcneral

ilective credit only-cannot be applied to 
-management major. Prerequisite: MGT 303'

3 sem. hrs.

MGT 308. SMALL BUSINESS MANAGEMENT: Study of the basic management and

business functions of small firms that are independently owned and operate^d and not

dominant in their fields of operation. Prerequisiti: MCT 215' 3 sem' hrs'

MGT 312. QUANTITATIVE BUSINESS ANALYSIS: Development of the basic tools of
qu"ntit"tin" aialysis and introduction to the principal decision models used for management

"'""ivrir 
i" *t" context of managerial proceis. Prirequisite: McT 210-2ll - lol)lll"ll;.

MGT 313. ADVANCED BUSINESS STATISTICS: Selected topics from advanced

statistics with emphasis on business application and nonparametric methods' Prerequisite:

MCr zto-Zrl or equivalent. 3 sem' hrs'

MGT 314. PERSONNEL MANAGEMENT: A study of the basic personnel management

functions-employment, wage and salary administration, training and development, labor

.rfrrio.., healih and rafety,-and organizitional and manpower p^lanning-and their related

poii"i.r in order to enhance the productivity and satisfaction of the O"oott "trXlll'0.r.

MCT 316. PRODUCTION MANAGEMENT: Examination of the factors that underlie

business decisions as related to producibility design, plant location, factory layout, plant

il;;;ti;";l;t evatuation, and day+odav- ma,tag6menl controls' Prerequisite: y$^.";;r.

MGT 318. HUMAN RELATIONS FOR MANAGEMENT: Analysis of reactions, interac-

iion., 
"ttitua"r, 

and activities of individuals and groups within a goal-seeking o^rganization,

including leadership, morale, and goal-oriented behavior. Prerequisite: MGT 215.
J sem. hrs.

MGT 322. WORK SYSTEMS DESIGN: Analysis of requiremcnts in welldefined manage-

ment implementation areas in both business andnonbusiniss fields. Utilization of work flow

"nJ 
.""'.ui"."nt techniques to design the specific systems that meet operational situations.

noiqui.ii., MGT 215. 3 sem' hrs'

MGT 360. MATERIALS REQUIREMENTS PLANNING: Study of. the technical, non-

technical, and management-oriented skills needed for successful materials management to

;;;;a;; uase for oih", ."n"g.-.nt functions; the derivation of micro requirements from

ii".--i.prir through simulati6n using a computer terminal. Prerequisite: MGT 215.
3 sem. hrs. 2r3
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MGT 365. MANAGEMENT.SYSTEMS: The general management of resources through
the systems approach with emphasis on applications in the edu&tional, health caie, businJss
operatiors, government, and banking fields. Development by the itudent of a specific
application and use of available graph theory programs on a computer terminal. prere-
quisite: MGT 210-2ll or equivalent. J sem. hrs.

MGT 403. BUSINESS LAW III: THE LAw oF BUSINESS ORGANIZATION ANDPROPERTY: A treatment of the law of partnerships and corporations and the law ofproperty. May be used for general elective iredit only-cannot be applied to managemenl
major. Prerequisite: MGT 303. 3 sem. hrs.

MGT 409. BUSINESS coMMUNIcATIoN AND REpoRT wRITING: The principles
of letter writing.and report writing studied and applied in conformity with the best current
practices in business. 3 sem. hrs.

MGT 410. DECISION THEORY: Logical analysis of decisions with an understanding of
their.subjective and objective aspects. Siress on decision rnaking in 

"".o.C"n.i 
*lth log-ical

principles. Prerequisite: MGT 210-2ll or equivalent. J sem. hrs.

MGT 412. WAGE AND SALARY ADMINISTRATION: A discussion of the role of
wages and salaries for the individual, the firm, and society, centering on the determination
of wage levels,. wage structures, and methods'of compensation. Rriiequisite, MGT 3l+ o,permission of instructor. 3 sem. hrs.

MGT 413-414. OPERATIONS RESEARCH I and II: The application of quantitative
methods and model building to provide an objective base for management decision making.
Prerequisite: MGT 210-2ll or Cquivalent. 6 sem. hrs.

MGT 415' PRoDUcTIoN METHODS AND coNTRoLS: principtes and techniques
used in production; current- practices in,-production planning, routing, scheduling, and
dispatching; production standards,.labor efficiency, andiosts; qliantity a-na quatity control.
Prerequisite: MGT 316 or permission of instructor. 3 sem. hrs.

MGT 417. INDUSTRIAL RELATIoNS: Interrelationships and interaction of employer
and employee in the public and private sectors in conilict and accommodation. The
structure and nature of management-union relationships and agencies created by these
relationships. Prerequisite: MGT 215. 3 sem. hrs.

MGT 419. coLLEcrIvE BARGAINING, MEDIATION, AND ARBITRATION: Mean-
ing, practices,-princ-iples and organization oi collective bargaining; b.iliq;;; J.ediation
and agen*s for effecting media_tion; major economic problems in tte adjustment of labor
disputes. Prerequisite: MGT 215. 3 sem. hrs.

Mcr 423. BUSINESS POLICIES AND MANAGEMENT: coordination and integration
of knowledge and techniques acquired in previous courses in management. usi of the case
method and/or computer simulation. preiequisite: Senior standingl --- 

i sem. hrs.

MGT 440. woMEN IN MANAGEMENT: Discussion of the problems women encounrerin the predominantly male business vorld, 
-including why some intelligent *orn.n r"it, *rry

some do. not try to succeed, problems of the two-caieer family, ind r"* stereotyping.
herequisite: .MGT 215 or equivalent. 3 sem. hrs.

MGT 441. MANAGEMENT AND socIETy: Business firm's relation with society;
technological change, racism, poverty, affirmative action, urban problems, environmental
concerns. Prerequisite: MGT 215. 3 sem. hrs.

MGT 443. ORGANIZATIoN THEoRy: A study of the schools of management and their
theories and/or principles and the problems and issues surrounding thJn. prerequisite:
Senior standing. 3 sem. hrs.
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MCT 450. MANAGEMENT SEMINAR (HONORS): A course in research on a subject

*itfrin tfr. student's major. Open only to those who have attained a cumulative grade point

"".t"g" "f 
l.o or above in tieiruoiho-ot. and junior years' 1'6 sem' hrs'

MCT 455. BUSINESS ETHICS: Application of philosophy in the area of .employee-
ii..iofin. with emphasis on iffttr. duiies. and the purpose- oi discipline. Examination of

;;i,i;;;i;"";;;'.'li-Ji."iplin.. 3 sem' hrs'

MGT 460. SMALL BUSINESS CONSULTINC: Various techniques and methods of

managem"nt consulting to provide assistance and counseling and to resolve management

;;;bf; i; r.;li busiiess. Students have an opportunitv to aid in the solution of problems'

Prerequisite: Senior standing. ' 3 sem' hrs'

MGT 497. LABORATORY WORK EXPERIENCE: An off-campus practical work

.*p.ii.n"r under the auspices and supervisory authority of a participating. industrial'

.o'ni,ne."iaf, educational, 
-health 

care, or governmental organization. Available to un-

dergraduate students putruin! two-year or fiur-year programs' i'6 sem' hrs'
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MARKETING (MKT)

Recent years have witnessed.the emergence of a broad marketing management
concept. It retains a systematic approach to the discovery and iatisfactlion of
consumer wants as a basis for successful administration. It has been broadened to
include the development of organizational members to their futtesi foiential and

an interest in a single phase of
on the marketing concept as stated

ed as a part of the total marketing
h the objectives of a business firm.

and the constraints of societv.

required ror ar students and a core or J':fi'.ff,x:#"?lffST:ffittriT
of Business Administration

_ Within the marketing specialization the purpose is as follows:l. To develop a student of marketing wtro has-the tools and the groundwork for
c.ontinued study after graduation. Applications of the social scie-nces and quan-
titative-techniques are stressed. comrirunication skills are emphasized. understan-
ding of institutions and nomenclature is essential.
2. To develop a practitioner of marketing with interests, attitudes, and sufficient
understanding to be potentially produciive at a responsible tevet or decision
making.
3. To provide marketing majors flexibility in course selection and to provide some
breadth of choice among marketing couises as electives for nonmarfJng majors
both within and outside the School of Business Administration.

The Department of Marketing is represented through institutional or faculty
memberships in the American Academy of Advertising] th" Ame.ican collegiate
letailing Associltion, the American Marketing Associiiion, the Audia Bureau of
circulation, the Direct Mail Marketing Associition, and the sates anJ Marketing
Executives International.

The breadth and selection of courses available provide for either a broad
c.overag: of marketing or specialization in the form oi one or more options. Thus
the student with the help of an advisor can choose any of the marteiing courses
in^fulfilling the required 18 semester hours of marketing etectives- 

- 
'

. sqT: of the options that provide limited specialization-in the named fields are
the following:

Advertising
students interested in advertising as a concentrated area of study take the

following sequence of courses: MKi 420 Marketing communicationr,'rrarr +zt
Advertising, MKT 430 Marketing Research.

Industrial Marketing
students interested in industrial marketing as a concentrated area of study takethe following sequence of courses: M T 3,10 Industrial Marketing, Mrr +rr

Sales Management, MKT 430 Marketing Research.

Marketing Management
Students interested in marketing management as a concentrated area of study

l*. Jl. followilg seq.uence of courses: Mrr rts Retail Merchanaising, Mrf
335 Advanced Marketing, MKT 430 Marketing Research.2t6
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Salesmanship
Students interested in salesmanship as a

following sequence of courses: MKT 310
Behavior, MKT 4ll Sales Management.

concentrated area of study take the
Salesmanship, MKT 405 Consumer

MKT

Marketing Research
Studenis interested in marketing research as a concentrated area of study take

the following sequence of courses: MKT 315 Retail Merchandising, MKT 405

Consumer Behavior, MKT 430 Marketing Research.

Multinational Market ing
Students interested in multinational marketing as a con@ntrated area of study

take the following sequence of courses: MKT 430 Marketing Research, MKT 405

Consumer Behavior, MKT 440 Multinational Marketing.

Retailing
Students interested in retailing as a concentrated area of study take the

following sequence of courses: MKT 315 Retail Merchandising, fvllT 318 Retail
AdvertiJing ind Sales Promotion, MKT 417 Retail Buying and Merchandising.

NOTE: A major in Marketing requires three advanced Marketing courses in
addition to those listed in each option. A minor in Marketing requires MKT 205

Principles of Marketing and 12 semester hours of courses at the 3fi)-4fi) level in a
pattern chosen in consultation with the chairperson of the Department of
Marketing.

PROGRAM-M: BACHELOR OF SCIENCE WITH A MAJOR IN
MARKETING

Dept. No. Course lst Termt 2nd Term

FIN
MGT

ACC

ft{K.f

ECO
MGT
MKT

301
303

3&

347
423

Junior Year
Business Finance2
Business Law
Communications electives3
Fundamentals of Business Data Processinga
Philosophy or Religious Studies elective
Marketing coutsess
General electives6

Senior Year
Intermediate Macroeconomics
Business Policies and Management
Marketing coursess
General electives6

3-0-31

34-3
34-3
3{-3
34-3
64-6 34-3

34-3

15 15

34-3
3{-3

34-3 646
94-9 ffi.6

15 15

rFor example: 3$3 means 3 class hrs., 0 lab. hrs', 3 sem. hrs. of credit.
2Most courses may be taken either term' Consult with program advisor.
3A total of 6 sem. hrs. to be elected from the following courses: MGT 409; ENG 368, 370,

372l' COM 308, 312; or JRN 398-399.
aA course in computer programming or computer language may be substituted for ACC

340.
5A total of three marketing courses selected in consultation with program advisor.
6At least 12 of these semester hours must be at the 300-400 level. 2t7
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FACULTY

Harry C. Murphy, Chairperson
hofessors: Murphy, Scheidler
Associate hofessors: Comer, Jain, King
Assistant Professors: capella, Kline, Merenski, Sekely
Adjunct Profersor.' Metzger
Port-time Instructor: Culler

COURSES OF INSTRUCTION

MKT 205- PRINCIPLES OF MARKETING: The general principles and practices un-
derlying the processes of marketing. An analysis of the problemJ of the manufacturer,
wholesaler, retailer, and other marketing agencies. Principles, trends, methods, and policies
with relation to marketing efficiency. 3 sem. hrs.

MKT 310. SALESMANSHIP: A stucly of the basic principles underlying all selling and
their practical application to specific cases. 3 sem-. hrs.

MKT 315. RETAIL MERCHANDISING: Survey of basic merchandising principles and
problems of large and small retail stores, including organization, location, buying and
selling, cost reductions, current practices, and trends. Prerequisite: MKT 205. 3 sei. hrs.

MKT 318. RETAIL ADVERTISING AND SALES PROMOTION: Principles and prac-
tices of retail advertising and other sales promotional activities; where, when, and wh-at to
promote; budgeting and planning of special events and activities; emphasis upon coordina-
tion. Prerequisite: M KT 3 15. 3 sem. hrs.

MKT 335. ADVANCED MARKETING: Applications of the principles of marketing;
marketing policies of manufacturers and/or wholesalers; analysis bf cuirent problems and
literature relating to marketing efficiency. Prerequisite: MKT 205. 3 sem. hrs.

MKT 340. INDUSTRIAL MARKETING: Fundamentals and problems of marketing
industrial goods and services. Analysis of the industrial market, channels of distributionl
industrial sales, promotional practices, research, and marketing policies. Illustrative case
studies. Prerequisite: MKT 205. 3 sem. hrs.

MKT 405. CONSUMER BEHAVIOR: A study of the consumer-firm relarionship; the
concepts of contemporary social sciences related to present and prospective business
activities. Prerequisite: MKT 205. 3 sem. hrs.

MKT 4ll. SALES MANAGEMENT: The structure of the sales organization; determina-
tion of sales policies: selection, training, and motivation of salesmen; establishing sales
territories and quotas. Prerequisite: MKT 205. 3,e^. hrs.

MKT 417. RETAIL BUYING AND MERCHANDISING: Determining what and how
much to buy, market research, and model stocks, as well as the math-ematic principles
involved in purchase planning, planning initial markup, terms and dating, stockturn,
inventory methods. Prerequisite: M KT 3 15. 3 sem. hrs.

MKT 420. MARKETING COMMUNICATIONS: Problems of marketing considered as
problems of effective communication in such functions as advertising, plrsonal selling,
packaging, research, display, and pricing. Prerequisite: MKT 205. 3 sem. his.

MKT 421. ADVERTISING: Nature and functions of advertising; the preparation of
layouts; the writing of gopy; selection and evaluation of media; coordination of advertising
with other marketing efforts; social implications of advertising. 3 sem. hri.2t8
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MKT 430. MARKETING RESEARCH: A study of the application of the specific method

to the definition and solution of marketing problems; the range of activities and the

problems faced in market research. PrerequiiitC: MKT 205. 3 sem' hrs'

MKT 4,10. MULTINATIONAL MARKETING: Emphasis on understanding foreign
marketing environments, developing skills of foreign market analysis, designing and develop-

ing appr;priate marketing straiegies for various foreEn, markets, decision making in the

"oiteii 
of multinational marketing. Prerequisite: MKT 205. 3 sem' hrs'

MKT 450. MARKET DEVELOPMENT, PROGRAMMING, AND POLICIES:
Marketing responsibilities from the managerial perspective, using the systems view of the

complex iusiness organization. Comprehensive discussion of cases involving a variety. of
prod'ucts and envirdnmental circumitances. Prerequisites: Six sem. hrs. of Marketing
including MKT 205. Enrollment limited. 3 sem' hrs'

MKT 497. LABORATORY WORK EXPERIENCE: Under faculty sponsorship and in
association with participating industrial, commercial, educational, health<are, or
governmental organizationi, practical experience in work associated with the student's major
6r minor concei'tration of siudies' 3'6 sem' hrs'

MKT 499H. PROBLEMS IN MARKETING (HONORS CREDIT): A studv of one or
more specific aspects of the marketing process vith emphasis on individual reading and

research. Subject matter to be determined by the instructor on the basis of interest and need

of the stude;t. Enrollment limited' 14 sem' hrs'
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EDS University of Dayton VII

SECONDARY EDUCATTON (EDS)

PROGRAM EllB: SECONDARY SCHOOL TEACHTNG CERTIFICATION

kpt. No. Course lst Term 2nd Term

SCHOOL OF BUSINESS ADMINISTRATION BACCALAUREATE
PROGRAM WITH TEACHER CERTTFICATION (EllB)

students matriculating in the School of Business Administration mav enroll in
the teacher education program (Secondary Education program) of the'school of
Education without transferring to the School of Education. For requirements in
professional education courses and in teaching fields consult the chairperson of
the Department of Secondary Education.

Enrollment in these programs is subject to the same admission requirements,
counseling, maintenance of a unified system of records, screening, 

-and 
other

provisions standard for regular students of the school of Educaiion working
toward the Bachelor of Science in Education. These include maintaining at least i
2.5 average in the principal teaching field and in professional educati-on courses
and taking the-. comprehensive National Teacher Examination (NIE).

In order to finish in four years, students in the school of Business-Administra-
tion will need to process their applications for admission to the teacher education
program no later than the third semester of matriculation, at which time the
professional education sequence should begin. Failure to enroll on time would
neeessitate going beyond the normal four years to qualify for teacher certification
and graduation. The requirements for the School of Business Administration as
well as the requirements designated by the School of Education and the State of
ohio for secondary school certification must be completed before any degree is
granted.

students who have completed the proper course requirements may register for
student teaching in the eighth semester (provided their applicationi roi student
teaching are duly processed at the beginning of the semester directly prior to
stud-ent teaching_and that they have passed the normal screening proceiure).

when the. duly enrolled students have completed all ttre re-qriirements for
teacher certification, they should make appliiation for the siandard State
Teaching certificate through the official recommending officer of the school of
Education (C-104). See also EDS, Chapter VIII.

Semester hours

MGT IO2
MGT llO-il1
ENG lll-l12
sEc 103-104
PHL IO3

EDS 109-l l0

Freshman Year
American Business Environment
Quantitative Analysis
College Composition Ir and II
Typewritingz
Introduction to Philosophy
Religious Studies or Philosophy elective
Personal and Professional Development
(Reserve 3-hr. block for tutoring.)
Natural science electives

J

3

3

3
2

4

l8

3
3
4
3

2

l8



School of Business Administration

MGT 210-2ll
MGT 215
ACC 207-208
ECO 203-204
MKT 205

EDF 206
EDF 208

Sophomore Year

Quantitative Analysis
Principles of Management
Principles of Accounting
Principles of Economics
Principles of Marketing
Religious Studies or Philosophy elective
EDF l: Adolescent in Educative Process

EDF II: Teaching-Learning Process (2-hr.
practicum)

Junior Year
M.M.E.A.r-Any required Business or major field
course
Corporation Finance
Business Law I: Contracts
Fundamentals of Data Processinga or
computer science or Programming
Secondary School-Self and Society (3-hr'
practicum)
lntermediate Macroeconomic Analysis
Secondary School Reading Improvement-
Content Areas (2-hr. Practicum)
M.M.E.A.3-Any required major field courses
Salesmanship
Human Relations in Education

Senior Year
Retail Merchandising
Student Teaching (spring term)
EDF Ill: Philosophy of Educative Process

Business Policies
Business Education in Secondary School
(fall term only; 3-4 hr. Practicum)
M.M.E.A.3-Any required major field courses

FIN
MGT
ACC

EDS

ECO
EDS

MKT
EDS

MKT
EDS
EDF
MGT
EDS

EDS

J
J

J

J
J
J
J
J

J

ls

J

l5

2

18 16

J

J

J

J
J

301
303
340

351

347
455

3t0
318

315
4t4
4t9
423
32'l

I

6

9
J

3

J

6

l5 n

rEnglish lll may be waived if the student takes a qualifying, test and-.demonstrates

proficiency in the subject, in which case English l12 replaces English lll the first term, and

an English elective is taken the second term.
:Ma! be taken in summer off-campus: need transcript with 8 qtr. or 6 sem. hrs.
-rM.M.E.A.-Marketing, Management, Economics, Accounting'
aA course in computei programming may be substituted for ACC 340'
sChoose a basic s-cience course: CHM I10, PHY 105, GEO 109' or BIO I 14'




