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The School of Business Administration operates in accord with the educational philoso-
phy and purposes of the University. It believes that Christian principles of thought and
action are esiential to the complete formation of a business man. Through instruction
and related activities it aims to develop in the student a moral excellence and firmness

along with a degree of professional competence. It proposes to enhance the student's

"*utires 
of his bbDgation to himself, his family, society, and God-an awareness that is

fundamental to his total development as a business man.
The School of Business Administration particularly seeks to develop that knowledge

of business policies, problems and procedures which will enable the student to take a

responsible place in the business and economic environment within which he must earn
a livelihood.

In order to insure the breadth of background demanded of successful business and
community leaders, the student must complete work in humanities and general studies

as well as in professional business courses. This preparation is included in each of the
programs oftered.

DEGREE REQUIREMENTS
The School of Business Administration confers the degree of Bachelor of Science in
Business Administration upon satisfactory completion of the following prescribed re-
quirements:

l. Each candidate must complete successfully the Freshman-sophomore Business Ad-
ministration program, which is designed to give the student a broad and liberal educa-
tion in preparation for more specialized raining in Business Administration and Eco-
nomics.

2. Each candidate must earn a cumulative grade point average of at least 2.00 in:
a) The core courses required of all students enrolled in the School of Business

Administration;
b) The major field of concenration elected by the student.

3. Each candidate must complete a minimum of forty-two credits in 300-400 level
courses in the School of Business Administration consisting of the following:
a) Twenty-seven credits in the core courses required of all students enrolled in

the Upper Division in the School of Business Administration;
b) Fifteen credits (or more) in one of the Upper Division areas of concentra-

tion ofiered in the School of Business Adminisration.
4. Each candidate must earn a grade of at least "C" in Bus 423, Business Policies

and Management.
5. Each candidate musr earn twelve credits of electives in the upper division. These

electives may be taken outside the School of Business Administration.

The responsibility of meeting the degree requirements in Business Administration
rests with the student and not with the faculty and staff of the School of Business
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Administration. The student should be thoroughly familiar with the course requirements
and should keep his own record of courses completed and credit hours applicable to
degree requirements.

FRESHMAN-SOPHOMORE BUSINESS ADMINISTRATION PROGRAM

No. Course lst Term' 2nd Term ird Term

Buso l0l
Bus I l0-l
Enc l0l
ENc 106
Hsrs
Mrr-' l0l-2
Pnr, 106
Spn 101
Tnr,"
_5

Bus 210-l
Bus 215
Acc 207-g
Eco 201-2
Mrr." 201-2
Pnr, 206
Tsl' 220
Psy" 201

Freshman Year
Introduction to Business
Quantitative Analysis
Language and Thought
Language and Literature
History Elective
First Year Basic Course
Problems in Philosoohv I
Fundamentals of EiJeitiae Speaking
Elective
Natural Science Course

Sophomore Year

Quantitative Analysis
Principles of Management
Princiirles of Accou"nting
Principles of Economics
Second Year Basic Course
Problems in Philosophy II
Theology of Chrisi
Introduction to Psychology

3-0-3
3-0-3
3-0-3

l-0-l

3-0-3
3-0-3

16

3-0-3
3-0-3
3-0-3
3-0-3
l-0-l

3-0-3

l6

3-r-4

r7

3-0-3

3-0-3
3-0-3
l-0-l
3-0-3
3-0-3

t6

3-0-3

3-0-3
3-0-3
l-0-l
3-0-3

lUnder "Term," 3-0-3 means 3 hrs. class, 0 hrs. laboratory, and 3 hrs. credit.
tourses listed in italics may be taken in either the hrsr or second. rern as directed by the
program advisor.

8_Elect one of the following history courses: Hst 120, l2b,lZO,lg5.rWomen take EdP l30W-l-W; men not taking R.O.T.C. take Edp l0l-2.6Choose one of these courses: Bio ll4, Chm ll0, Geo 109, phv 105.6Women take EdP l4OW,2O2; men nor taking R.O.T.C. take'Edp 201_2.TNon-Catholic students consult General Curriculum Requirements.8In addition choose one of these courses: Hst 2b2; End 201, 202,202,204,20b or 20g; pol 201;
Soc 203; Spe 201. Chosen course may be taken in lieu oFupper level elective.

UPPER DIVISION
Specialization in the School of Business Administration occurs in the Junior and Senior
years.

_It is possible to major in any one of the following areas: accounting, management,
marketing, or economics.

Each curriculum is organized to include six to twelve credits of electives in the
Junior and Senior years. Since the aim of the School of Business Administration is
provide breadth of education, these credits may be taken outside of the School
Business Administration. The electives may be concentrated in one area, or, if
student desires, they may be taken in more than one area.

to
of

the
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ACCOUNTING
The profession of accountancy concerns itself with recording, classifying, summarizing,
and inalyzing financial data. The professional accountant prepares the reports and
statements which business management uses for control of operations, and which in-
vestors and credit grantors depend upon.

In addition to the three basic courses, required of all business administration
students, the accounting major must earn credit for seven upper level accounting
courses. Five of these are required of all accounting majors; the other two may be

selected by the student to fit his needs from elective accounting courses.

Successful completion of the prescribed program may lead to a career in public
accounting, to employment in financial departments of business enterprises, or to service

in agencies of the federal, state, or local government.

PROGRAM-BI: BACHELOR OF SCIENCE WITH A MAJOR
IN ACCOUNTING'

nrpt. tl". Ct*t, Itt
lunior Year

Pur, 306
Trrl"

Acc
Acc
Bus'
Bus
ENc
Mrr
Acc

Acc 407
Acc 405
Acc"
Bus 409

Bus 423
Eco 341
Eco 342
PHr- 402
THt-t
_4

303 Cost Accounting
305-6 Intermediate Accounting
301 Corporation Finance
303 Business Law I
382 Directed Readings
305 Principles of Marheting
340 Fundamentals of Busine:;s

Data Processing
Epistemology
Theology elective
Elective

3-0-3
3-0-3

3-0-3

3-0-3
3-0-3
l-0-l

3-0-3
3-0-E
3.0-3
2-O-2

3-0-8
3-0-3

r7

2-0-2
3-0-3

3-0-3

3-0-3

6-0-6

t7

l6

Senior Year
Federal Income Tax Accounting 3-0-3
Auditing Principles
Accounting electives
B us ine ss C omrmuni cati ons an d

Report Writing
Business Policies and Management
Macro Economic Analysis

3.0-3

3-0-3

3-0-3
Money, Banking, and Monetary Policy
General Metaphysics 3-0-3
Theology elective 2-0-2
Electives 

n
lUnder "Term," 3-0-3 means 3 hrs. class, 0 hrs. laboratory, and 3 hrs. credit.
eCourses listed in italics may be taken in either the frrst or second term as directed by the pro-
gram advisor.
"Non-Catholic students consult general curriculum requirements.
lChoose general electives,
uselect accounting courses in consultation with program advisor.
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BUSINESS MANAGEMENT
The major of Business Management is designed, in conjunction with the business core
requirements, to give the student the basic principles of the management area, In
addition, through the proper selection of electives, the student may obtain a degree of
specialization in either industrial management, or personnel management.

The following outline of courses constitutes the upper level work required for a
Bachelor of Science with a maior in Business Management.

PROGRAM-B2: BACHELOR OF SCIENCE WITH A MAJOR IN
BUSINESS MANAGEMENT1

No. Course lst Terml 2nd Term 3rd Term

Bus'
Bus
Bus
Bus
ENc
Mrr
Acc

Eco
Pttt u

Tut-"

Eco 340
Eco 342
Bus 409
Bus 423
Pur. 402
THls
Busu

301
303
318
316
382
305
340

34r
306

Junior Year
Corboration Finance
Business Law I
Human Relations for Mgmt.
Prod,uction Msmt.
Directed Readings
Principles of Marketing
Fundamentals of Business

Data Processing
Macro Economic Analysis
Epistemology
Theology elective
Elective

Micro Eoonomic Analysis
Money, Banking and Monetary Policy
Bus. Communication and Rpt. Writing
Business Policies and Mgmt.
General Metaphysics
Theology electives
Business electives
Elective

3-0-3

303

3-0-3

3-0-3

2-O-2

tqg
t7

Senior Year
3-0-3

3-0-8
2-0-2
6-0 6
3-0-3

tl

3-0-3
3-0-3

2-0-2

3-0-3

3-0-3

3-0-3

r7

3-0-3
3-0-3
3-0-3

2-0-2
3-0-3
3-0-3

r7
lUnder "Term," 3-0-3 means 3 hrs. class, 0 hrs. laboratory, and 3 hrs. credit.
2Courses listed in italics may be taken in either the first or second term as directed by the pro-
gram advisor.
sNon-Catholic students consult General Curriculum Requirements.
aChoose general electives.
ESelect three business courses in consultation with the program advisor.
oMay substitute Phl 460.



MARKETING
The program in Marketing is designed to develop comPetence in students in all or some

part ;f tie marketing pro.".rr. Altf,ough the studint often enters with interest in a single

ptase of markering"such as: sellingi advertising, pricing, product,planning, physical

histribution, purchising, market rese"arch, wholesiling, or retailing, the emphasis.il th.e

curriculum is on the marketing management .ott."pt. Thus, any specialized activity is

studied as a part of a total maiieti.tg fro."rt which ln turn must be integrated with .the
objectives of^a business firm, the fu.t"ctio.ti.tg of an economic system and the constraints

of society.
The objective is to add timited specialization

education required for graduation and a core of
quired of all business students.

Within the marketing specialization the

Students interested in
sequence of courses: Mkt
430 Marketing Research.

A major in marketing requires three additional marketing
sultation with the chairman of the department.

to a base made uP of the general
business administration courses re'

Within the marketing specialization the PurPose rs to:
l. Develop a student"oi marketing who ias-the tools and groundwork for continued

study aiter graduation. Applicitions of the social sciences and quantitative tech-

niques are slressed. Communications skills are emphasized. Understanding of in-

stitutions and nomenclature is essential.
2. Develop a practitioner of marketing with interests, attitudes, and sufficient under-

standing tobe potentially productive at a responsible levelof decision making.

3. providJ flexibility througir choice of cor,.ris for marketing majors, and provide
some breadth of choice oI marketing courses as electives for non-marketing majors

borh from within and without the school of Business Administration.
The Department of Marketing is represented through institutional or faculty mem-

berships in ihe American Acadeniy of Advertising, the American Collegiate Retailing
Associirion, and the American Maiketing Associatibn. The courses and programs of the

department are in accord with the tecommendations of theseprofessional groups.

ur., 
to*" of the options within the field of Marketing which have proved to be popular

Aduertising
advertising as a concentrated area of study take the following
420 Marklting Communications, Mkt 421 Advertising, Mkt

courses selected in con
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Marketing Research
Students interested in marketing research as a concentrated area of study take the

following sequence of courses: Mkt Bl5 Retail Merchandising, Mkt 405 consumer
Behavior, Mkt 430 Marketing Research.

- { major in marketing requires three additional marketing courses selected in con-
sultation with the chairman of the department.

Marketing Management
Students interested in- marketing management as a concenffated area of study take

the rollowing-sequence of courses: Mtt gtl Retail Merchandising, Mkt 335 Advanced
Marketing, Mkt 430 Marketing Research.

- t -uj9l in marketing r:quires three additional marketing courses selected. in con-
sultation with the chairman of ihe department.

Retailing
Students interested--in 

19tai]ing as a concentrared area of study take the following
sequence of courses: Mkt 315 Retail Merchandising, Mkt 318 Reiail Advertising ani
Sales Promotion, Mkt 4IZ Retail Buying and Mercharidising.

- A major in marketing requires three additional marleting courses selected. in con-
sultation with the chairman of ihe department.

Salesmanship

Students interested in salesmanship as a concentrated area of study take the follow-ing sequence of courses: Mkr Bl0 saleimanship, Mkt 40b consumer Behavior, Mkt 4ll
Sales Management.

. t -uj91 in marketing requires three additional marketing courses selected in con-
sultation with the chairman of ihe department.
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PROGRAM_B3:BACHELORoFSCIENCEWITHAMAJORINMARKETING

ffi, IstTerm'2nd.Term )rdrerm

lunior Year

Bus' 301 CorPoration Finance
Bus 303 Business Law I
Mxr 305 PrinciPles of Marketing
Pnl' 306 EPistemologY
Acc 340 Fundamentals of Business

Data Processing
Directed Readings
Marketing electives
Theology elective
Elective

Bus
Mrto
Prrls
THr-

0

341
342
409

423

3-0-3
3-0-3

3-0-3
3 0-3

3-0-3
2-O-2
6-0-6

Er.rc 382
Mxrn
THr-u
_6

3-0-3
2-0-2
3-0-3

r7

3-0-3

3-0-3
6-0-6

2-O-2
3-0-3

17

3-0-3

l7
Senior Year

Eco
Eco
Bus

Macro Economic AnalYsis 3-0-3

M oney, Bankin g, and' M one lary PolicY
B us i n'e ss C o m m un ic a tion an d Report

Writins 3-0-3

Business Policies and Management
Marketine electives 3-u'3

General il'letaphysics 3-0-3

iheology electiv'es 2-0-2

Electivi' 3-0-3

r7

4n

lUnder "Term," 3-0-3 means 3 hrs. class, 0 hrs' laboratory' and 3 hrs' credit'
2Courses lisred in itatics m"y'te-;;k"; i" .iitr.r ttt. firs't or second term as directed by the pro-

sram advisor.tiftt loo Business Ethics may be substituted.
nseleci th.ee marketing couises in consultation with the program.advisor'
uNon-Catholic studenti consult General Curriculum Requirements'
oChoose general electives.

ECONOMICS
The Department of Economics offers courses in the core business curriculum and in a

,rrrjo. .6rr.ertrarion. Economics 201 and 202 serve as the foundation for all upp-er level

b.rr'i.r.r, subjects including those taken by economics majors. Within^ the core business

curriculum, the Deparrmlnt of Economics offers Macro Economic Analysis (Eco 341)

andMoney,Banking,andMonetaryPolicy(Eco342).Inaddition,MicroEconomic
Analysis (Eco 340) is required of all economics majors'

The'maior program in economics is designed for those students seeking careers as

economisrs in education, government, or buJness, or who wish to PrePare for other

specialized. areas such u, lJ.rUrrg, finance, investment security analysis, or labor relations'
-io accomplish this objective, the Department of Economics'emphasizes in its instruction

the development and functioning of ttr" economies of the United States and other

counrries. The student thus is eq,iipped with the tools for the systematic analysis of the

economic problems of the individual frrm, the industry, the nation, and the world

within their social, political, and legal contexts.
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For admission to the major, a student must have completed Economics 201 and, 202.
fo^ cglnlete the major, fifteen hours of economics .orr.i.r, in addition to Economics
340, 341, and 342, are required of the Business Administrarion student. After consulta-tion with the Chairman of the Department, the major may select these fifteen hours tofit his own special needs or interests.

Candidates for the Bach-elor of Arts degree who desire to major in economics willfollow the program of the College of Arts u.,dS.i.r,.".

PROGRAM-B4: BACHELOR oF scrENcE WITH A MAJOR IN EcoNoMICS'

Bus 301
Bus 303
Mxr 305
Acc 340

Eco 340
Eco 341
Eco 342
ENc 382
PHy 306
Tnr,'
_8

Bus 409

Bus 423
Econ
PHr,s 402
Tul'

Junior Year
Corporation Finance
Business Law I

3-0-3

Principles of Marketing E-0-3
Fundamentals of Business

Data Processing
Micro Economic -Analysis 

3-0-3
Macro Economic Analysis
lloney, Banking, and i\fonetarv policv
Directed Readings III-IV 2-0-2
-t prstemology . 3_0-3
r neology etectrve
Elective B-0-3

17

3-0-E

E-0-3

E-0-3
3-0-3

9-n-9

3-0-3

17

Senior Year
Business Communication and Report

Writing
Business Policies and Management
Economics electives
General Metaphvsics
Theology elec?ivi:
General elective

3-0-3
E-0-3
6-0-69-0-9

3-0-3
2-0-2
3-0-3

r7

2-n-,
3-0-3

r7
ll]nder "Term," 3-0-3 means B hrs. class, 0 hrs. laboratory, and 3 hrs. credit2Non-Catholic students consult Generat bu..ilui"- n.qiiir.*.,,rt.. - -----sChoose general electives.
aChoose electives in Economics. Consult program advisor.

ASSOCIATE DEGREE IN BUSINESS ADMINISTRATION
The.Associate Degree in the Business Administration program specializing in secretarial
studies has been designed especially for those who plan io 

"tt"i-rd 
collegi for only two

years.

-University-trained secretaries with broad educational backgrounds are urgently
needed in business. This cultural background, combined with comp'etency in typewriting,
:T:lTlll.l:coun111S, business machires, and office procedures,'*ilt p..pur" graduates
tor responslble positions in commerce and industry.
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Although the Associate Degree is, in essence, a terminal degtee, students may elect
to continue work for the Bachelor of Science in Business Adminisration or the Bachelor
of Science in Education.

PROGRAM-B5: ASSOCIATE DEGREE IN BUSINESS ADMINISTRATION

Drbt. No. Course lst Terrnl 2nd Term Jrd Term

Bus' l0l
Eco 201
EoP ll0-lw
ENc l0l
PHr. 106
SEc l0l or

l0lA
Src 102
Src 103 or

l03A
Spc 104
SEc I l0
Src 207
Spr l0l
THI' 152

EoP I l2-3W
Snc 201
Src 202
Snc 203
Src 204
Src 105-6
Snc 205
Snc 206
Tur-o 220

Freshman Year
Introduction to Business
Principles of Economics
Physical and Health Education
English Composition
Problems in Philosophy I
Fundamental Shorthand
Refresher
Intermediate Shorthand
Fundamental Typing
Refresher
Intermediate Typing
Secretarial Mathematics
Business Machines
Fundamentals of Efiectiae Speaking
Intro. to Sacred Scripture

Sophornore Year
Physical and Health Education
Dictation and Transcription
Advanced Dictation and Transcription
Advanced Typing
Production Typing
Secretarial Accounting
Secretarial Practice
Advanced Secretarial Practice
Theology of Christ

3-0-3

r-2-l
3-0.3

5-0-3

5-0-3

r-2-l

3-0-3

5-0-3

5-0-3

3-0-3

3-0-3

3-0-3
3-0-3

t6 16

1-2-r
5-0-3

r-2-r

3-0-3

-

5-0-3
5-0-3

5-0-3
3-0-3 3-0-3
4-0-3

4_0_3

3-0-3

l3 16

lUnder "Term," 3-0-3 means 3 hrs. class,0 hrs. Iaboratory, and 3 hrs. credit.
2Courses listed in italics may be taken in either the first or second term as directed by the pro-
gram advisor.
sNon-Catholic students take Phl 207.
aNon-Catholic students take Phl 402.
5Non-Catholic students take Phl 404.
GRefresher courses for qualified students with prior training.

EVENING PROGRAMS IN BUSINESS ADMINISTRATION
The University of Dayton, through its Evening Division, offers an Associate Degree in
Business Administration, specializing in Accounting, General Business Management, or
Personnel Management. Further information about these programs can be obtained
from the office of the Director of the Evening Division.
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